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ERSKINE HAWKINS 



.AND HIS ORCHESTRA . 



CANADA LEE 



ELLA FITZGERALD 



LUCKY MILLINDER 



.AND HIS ORCHESTRA 



COOTIE WILLIAMS 



.AND HIS ORCHESTRA 
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.AND HIS ORCHESTRA 
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.AND HIS ORCHESTRA 



TAB SMITH 
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DEEK WATSON AND HIS BROWN DOTS 



SISTER ROSETTA THARPE 



LUIS RUSSELL 



.and his orchestra 
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No “Silver Platter” For GI Shows 



On a Biz Basis 

PHILADELPHIA. Aug. 4.— Music 
of the pop composers will hold 
exclusive sway at a series of six 
Town Hall concerts next season 
skedded by the newly organized 
Philadelphia "Pops” Orchestra, 
conducted by Max Leon. Ork of 
70 was organized last season by 
Leon, former musician turned 
paper box manufacturer, who 
subsidized the troup as a hobby. 
Leon toured with his band, foot- 
ing the bills out of his own cof- 
fers. for concerts at camps and 
hospitals and at War Bond ral- 
lies. “Pops” ork has caught on 
so big here that Leon has de- 
cided to put It on biz basis next 
season with a series of concerts. 
He will conduct five of the ses- 
sions, bringing In Martin Rich, 
former conductor of the Dort- 
mund (Germany) Opera to han- 
dle the sixth. Pop soloists are 
being lined up to guestar. First 
concert skedded for October 17, 
staggering the six over as many 
months. 



Expansion of 
Fairs Seen in 
Post-War Yrs. 



Annuals Set for Boom 



Billboard 



BB’s Ticket 
Improvement 
Plan Okayed 

Idea Gets Good Press 



NEW YORK. Aug. 6. — Opening gun 
fired by The Billbqgrd last week in a 
campaign to Include *.e curtain time In 
the Information printed on theater 
tickets has hit the target. Majority of 
► legit editors of Met dallies considered the 
news Important enough to pass on to 
consumer public. One columnist phoned 
The Billboard office and stated that he 
had had a notation on his desk for the 
last six months requesting that his paper 
start exactly such a campaign. 

First under the wire in the trade to 
endorse customer-aid project was the 
producing combo of Oliver Smith and 
'Paul Felgay. On the Town ducats are 
already printed up to next October but 
thereafter will carry the rlng-up time. 
Several other producers have already sig- 
nified their approval and Intention to 
follow suit. 

“Father’s” Done It 
It might be pointed out that the 
soundness of The Billboard's notion to 
>glve the pew-buyer breaks he deserves 
for his money, has already had a thoro 
Stem provlng-up. Life With Father has 
been printing curtaln-tlme on all Its tlx 
for the last five years. It would seem 
(See TICKET BUYERS on page 30) 



Cleveland and 
Pitt Stands 
* Rough on R-B 

PITTSBURGH, Aug. 4.— Business the 
past 10 days has been on the rough Elde 
1 for the Rlngllng Bros, and Barnum & 
Bailey Circus, the five-day stand In Cleve- 
land. which closed Sunday (29). falling 
to show a profit, and the business here 
today will tell the tale on Smoketown's 
six-day run. 

Cleveland's failure to hit the Jackpot 
was partially assuaged when 75 working 

(See BUSINESS ROUGH on page 42) 



CHICAGO. Aug. 4. — Pairs are due for 
the greatest expansion In their history 
after the war, according to fair men who 
have closely followed the trend of events 
thru the war years. Even as this year's 
fairs are being held, 
plans for spending mil- 
lions of dollars In erect- 
ing new buildings as 
soon as restrictions are 
lifted are In the making. 
The State fairs, most of 
which have been sus- 
pended for one or more 
years, already have elabo- 
rate plans perfected for 
the rehabilitation of their grounds and 
plants to take care of the boom years 
ahead. 

That boom years are ahead Is the con- 
sidered opinion of all fair men. Four 
years of war, fraught with many handi- 
caps, slowed up but did not stop the 
fairs. Many were forced to temporarily 
(See Pairs See Post-War on page 44) 

Po Valley Opera 
$1,800 Sellout; 
G.I.’s Attend 

MODENA, Italy. July 28.— After two 
years In which no opera has been seen 
In Modena, a Po Valley city of approxi- 
mately 100,000. the Municipal Opera 
House again resounds to the voices of 
singers and the strains of a symphony 
orchestra. With an opera gToup from 
La Scala, Milan, the opera Is being re- 
sumed with a new presentation for each 
second week-end. 

The opening performance, June 23- 
24. was Tosca. Madame Butterfly was 
presented July 14-15, and the July 28- 
29 schedule Is I Pagliacci and Cavalleria 
Rusticanna. All of the 1.373 seats In 
the opera house have been sold out in 
advance on each occasion. Soldiers are 
also attendants at the opera, with about 
75 being able to obtain seats for each 
performance. 

Gross receipts for each performance Is 
approximately 180.000 lire, or $1,800. 
General admission is 100 lire, orchestra 
seats, 70 and 100 lire, the gallery 20 
and 50 lire, and boxes 50 and 70 lire. 
Both general admission and seat prices 
are subject to national. State and city 
taxes of 15, 4 and 10 per cent on the 
base price. 

Mafalda Favero played the role of 
Madame Butterfly in that opera, with 
Arrlgo Pola as B. F. Pinkerton, the U. S. 
(See G.I.’S AT PO OPERA on page 31) 



No Pops in ETO? 

NEW YORK. Aug. 4— Answer- 
ing a Billboard Music Survey 
(which had been shipped to him 
overseas, altho the poll was taken 
strictly In the G.I. camps In the 
U. S. A.). Fred Van Pelt, Lieut. 
A. C., Stars and Stripes, griped as 
follows : 

"Your request Is comical, no 
end. Do you know the age of 
American music we've been hear- 
ing for the last three years? Such 
music as Blues in the Night, Deep 
Purple, Tea for Two, Begin the 
Beguine, Night and Day, etc. It's 
even worse In the French cafes. 

"True, the army radio stations 
play fairly new mu6lc, but I've 
yet to hear any of the current 
Hit Parade numbers, the names 
of which my wife sends occasion- 
ally." 

What goes. Spike Jones, Hal 
McIntyre and USO? 



Lounge Biz 
Hits 50 Mil; 
Forgets Ads 

Only Few Promotion Wise 

NEW YORK. Aug. fl. — For an Industry 
which does an estimated $50,000,000 a 
year gross business, according to trade 
reports, the methods used by many of 
the cocktail ops to collect their share 
of the national take 
ranges anywhere from 
great to Indifferent. 

Hep ops apparently 
wised up to what brings 
them In and keeps them 
in, use all the gimmicks 
In vogue in other 
branches of showbiz. 
They spend for advertis- 
ing, radio spot announce- 
ments, throwaways, elaborate lobby dis- 
plays, etc. This kind of an op has no 
trouble filling his room night after night. 

But there Is the other lounge owner 
who usually became that way thru a 
series of accidents. He doesn't know 
what It's all about and gets nice mobs 
Just by holding on to the tails of his 
opposition. It is this kind of op who 
gives lounge bookers headaches. Origi- 
nally he came Into the biz thru the 
swinging doors. He probably started off 
with the "longest bar In town" added 
a kitchen and sat back to watch dough 
roll in. If It weren’t for competition 
he'd go along that way until his saloon 
fell apart. The guy down the street, 
however, put In entertainment, 6o to 
keep In step he. too. added some music. 
Usually the comparison ends right there. 
The hep guy down the street who added 
talent didn't stop there. He spent more 
(See ONLY FEW LOUNGES on page 23) 
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Vets or Angels 
Get No Assist 



Khaki will face regular 
commercial theater rules 
and no Mr. Whiskers’ lift 

• 

NEW YORK, Aug. 6. — Dreams of "tal- 
ented" ex-servicemen, of touring the 
country In all-GJ. revues and legits, will 
turn Into nightmares the minute they hit 
production reality. The same goes for 
producers who plan to 
_ "give employment to 

vets” and think because 
of this they will get spe- 
cial consideration from 
the unions and theater 
owners. Idea of both 
groups (GJ.’b and regular 
commercial producers) 
is to take the cream ol 
the entertainers from 
Special Service shows and build revues 
using all-G.I. staff and material. The 
unions without a second thought nix these 
projects unless regular conditions are 
met. 

The last war saw only one comparable 
legit scheme when Elsie Janis and Her 
Gang toured the Eastern cities. Troupe 
was partially composed of doughboys 
whom El6le brought back with her from 
the war. 

No Gov’t Subsidy 

First problem facing vets will be raising 
dough. If they think that 10 ex-service- 
men banding together and making a pitch 
for money under the GJ. Bill of Rights 
have a bill of goods, they are mistaken. 
Bill of Rights only provides for loans for 
equipment so that If anything goes wrong 
with biz Uncle Sam can save something 
from the wreckage. Bill does not provide 
capital funds for running expenses. 

Altho there Is a possibility that Con- 
gress will dish out capital funds in future 
legislation. In that case the vet would 

(See No " Silver Platter " on page 24) 

Illinois Eases 
Truck Code for 
Long Vehicles 

CHICAGO, Aug. 4. — Operators of carni- 
vals. and circuses, too. traveling on trucks, 
were given a break by Ullnols State legis- 
lators when the law regulating truck 
weight and length limits was brought 
Into conformity with the majority of 
other States. 

Henceforth, axle weights up to 18.000 
pounds (formerly 16,000) will be per- 
mitted on State highways designated as 
adequate to carry such weight or which 
are designated as obsolescent and re- 
(See III. Eases Truck Code on page 33) 
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No G.I. Circus 
But Real Thing 
In Todd’s Mind 

NEW YORK. Aug. 4.— Mike Todd Is def- 
initely Interested In entering the big-top 
field. Plans are all very hush-hush for 
the present, but the producer admitted 
here this week that they are in the works. 

Todd was bitten by the circus produc- 
tion bug when he went overseas as adviser 
(See MIKE TODD MULLS on page 42) 
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‘Archie’ Tosses One From Shoulder 



v 



Blast at USO, 
Spec. Service 



Ed Gardner backs up other 
entertainer s - e ven makes 
it stronger — names names 



NEW YORK, Aug. fl. — What Prank 
Sinatra said upon his return from en- 
tertaining the boys In the E.T.O_ what 
Gertrude Lawrence confirmed In an ex- 
clusive Interview with 77ie Billboard 
(August 4 issue), Ed "Archie' 1 Gardner 
(Duffy's Tavern) doubled In spades last 
week when he hit the Main Stem again 
after being overseas. Oardner not only 
underlined what Lou Frankel. The Bill- 
board radio editor, had stressed In an 
editorial, In Defense of Sinatra (July 28 
Issue), but be backed up rr ankle and 
the others who have griped about what 
he termed USO and Army Special Serv- 
ices "stupidity." 

Archie toured the Mediterranean thea- 
ter of operations for two months with 
Jinx Falkenberg. Herb Bruce. Marilyn 
Hare and others. Spouting phrases such 
as "all-around stupidity" and an "aval- 
anche of inefficiency" to describe what he 
found. Gardner poured out hla heart to 
rotund Earl Wilson, columnist of The 
New York Post. 

Surprise! Surprise! 

"We got to Italy, and they were 
amazed, because nobody knew we were 
coming. We drove eight hours to one 
place and played to 100 guys. Our show 
hadn't been announced and everybody'd 
gone to the beach. The army man In 
charge said 'frankly, the USO and Special 
Service loused up so many shows that I 
(“Archie" Hits From Shoulder; page 31) 



USO Answer 



NEW YORK. Aug. 6.— In an- 
swer to continued squawks by 
Prank Sinatra. Gertrude Law- 
rence. Ed (Archie) Gardner. Ann 
Sherlda n and an article in last 
week's Billboard about the way 
CSO-Camp Shows, Inc., has been 
muffing the ball In presenting en- 
tertainment to the GJ/s. Lorry 
Phillips, executive v.-p. of USO, 
made the following points: 
"There Is a good deal of mislead- 
ing and Incorrect Information In 
the report of the Interview with 
Miss Lawrence. The statement 
that there is ‘The complete ab- 
sence of any CSI field workers In 
any spots played by performers' 
Is Incorrect. A complete office and 
field organization has been main- 
tained for the past two years in 
European and Mediterranean 
theaters of operation. No similar 
field organization has been In 
operation In the Pacific Ocean 
areas because of the few units 
sent to those areas until recently. 

"Of the 14 weeks Miss Law- 
rence's \inlt was away, six were 
spent In Hawaii and eight touring 
the Western Pacific areas recently 
taken from the Japs. Surely, she 
could not have expected better 
than 'Inadequate theaters, equip- 
ment. housing, and advance 
preparations' (she did) where the 
effort of the army must be pri- 
marily directed toward combat In 
primitive territory. Sure It's 
tough on the performer to play 
on a makeshift stage and In the 
rain, but a good many of the top 
names In show business have 
done It cheerfully and without 
complaint so long as the fighting 
men were willing to sit out In the 
rain and hear them." 

Miss Lawrence's complaints are 
underlined In a follow-up article 
in this issue. 




The Billboard’s 
VETERANS’ 



RE-EMPLOYMENT 



SERVICE 



Each week The Billboard publishes this classified directory of honorably discharged 
veterans who have had experience In show business or Us allied fields, or who have 
talents which may enable them to get Into some phase of the amusement Industry. 
n>*ra Is no eharre to anyone for this sarvlee. Prospective employers are urged to 
contact the servicemen whoso advertisements appear here direct. 



IF YOU ARE Aft HONORABLY DISCHARGED VETERAN AND HAVE 
SHOW BUSINESS QUALIFICATION 8 OR EXPERIENCE HERE'S 
HOW YOU MAY AVAIL YOURSELF OF THIS SERVICE. 



Writs The Billboard's Veterans' Re- 

Employment Servlcs editor 11544 Broad- 
way, N. Y. 18. N. Y.) a letter. careluUy 

stating all tha following Information: 

(1) Full name. age. address and telephona 
number (If any). 

(2) Working experience (If any) before 
entering armed forces. (Do not Hat 
amateur show business experience.) 

(» Names and addresses of employers for 
whom you worked before entering 
armed forces. 

(4) Branch of armed forces tn which you 
served, snd date of discharge. 

(5) Work done In the armed forces which 
may help qualify you for show busi- 
ness Job you sack. 

(4) Education (state fully, by years 



you most prefer to work? 



(4) What specific type of Job would you 
prefer? 

(8) what salary would you require? (You 
need not stats this, U you do not 
choose to.) 



Mall the letter containing all the above 
Information, torether with a photo, Ulie 
ropy of your honorable dlseharia papers, 
to the editor at address stated above. 
If the copy of your papers Is not Included 
you will not be eligible for this service. 

The information supplied In your letter 
will be rewritten Into a classified adver- 
tisement snd run in tha first available 
issue In those columns. The Billboard 
would appreciate It If. after your adver- 
tisement appears, you would write the 
veterans' Re-Employment Service editor, 
each week, stating whether you have se- 
cured a Job. or whether you would like 
your advert isemmt continued There Is no 
charge or obligation of any kind entailed 
la this service. 



ACTOR. 34. sir corps veteran: 10 years’ ws- 
frtalonal rxprrienr* - "Boy Meets Girl:” 'TOO 
Many Girts;" 2nd Mrs. Taoqueray:'' tbs "Nel 
' ward" part tn "The Man who Cams to Din- 
ner." Interested In legit, radio, night clubs, 
i slide. Jsn-.es Ms •'•oil. 124 6 3d 8L. New 
York. TeL RE 7 -0758. 1/7/28 



ACTOB. 20. army air foies (pedal services vet- 
eran. r. yesra' radio work In Rochester. 
N. T.: WHOM (NVOI. WH80 (CB8). W8AT 
l MBs I : acting, ujmiusirlsla. dramatis aortas. 
Can sing, lntrreslc-1 In radio, vaodc, legitimate 
stage. Jan E. Lasher. 350 West nth 8L. 
X. T. C. BR 8-8870. 2/7/28 



Mteo and Man." . _ 

slated directing, acted In army hoep. show; with 
Bob Hope's troupe In Casablanca: tntacsstad In 
legit, radio. Norman O. Rchlrln. 3508 Hun 
Are., Bronx. N. Y. OL 5-1179. 3/7/28 



ALTO SAX and clarinet man. 81. 7 nth In- 
fantry band rstetan: has Played night eluba 
and Taudc. various hotel dates. Wants to lain 
dance hand. Robert J. Cassidy. 887 Mlr.naford 
Are., New York. TeL City bland 8-1280. 

5/7/28 



ALTO AND TENOR BAX MAN. 18. 3 years' 
experience with colored dance bands, wants 
to Join dance band. Samuel Clement, 58 Lwl- 
ferta Place. Brooklyn. N. Y. 8/7/28 



ARMY SPECIAL SERVICE VETERAN. 22. 

In army pictorial service, bat no previous 
motion picture eipcrience. seeks opportunity In 
theatrical management booking field or sales 
work In dim field. Sidney Aginsky, 730 Garden 
8L. Bronx 07. New York. 7/7/28 



ARRANGES, 21. dons free-lance arranging for 
dance bands. Local 802. A. F. M. member. 
Albert Ernest Mockler, 7001 Colonial Rd.. 
Brooklyn. N. Y. 8H 5-8201. 8/7/28 



ARRANGER. 40: army musician (3 years) : 
pro musician 17 years: dtrtnet, tax: teacher- 
h sr mo ny ; radio work pref. Joseph Y. Owings. 
55 W. 11th 8L. N. Y. & OR 3-1548. 

0/7/28 



BARITONE CROONER. 20, name band exp. 

( 10 yn.) . Interested night club, radio, vauda. 
Jobu J. Coffey. 52 B arrow bl. N. Y. C. 

81/8/11 



BARITONE, 20: clubs, vaode. small band exp. 

(5 yra.1 : AGVA: wants to Join band. Con- 
sunluo Leone. 50 Centre Moll. Brooklyn 31, 
N. Y. 08/8/11 



BARITONE, 82; directed, produced, played 
army shows. Interested trio work : club*, 
radio, Taudc. Renjamiu M. Bcitcb, 1077 64th 
... A ” 88/8/11 



St.. firooUru. N. Y. 



hand (1 rr. I. radio cap., wants to Join banu. 
Anne Weir. 2200 E. Trcmont Are., N. Y. C. 
UN. S-8280. 02/8/11 



L>s jcmic noir, uosemona jonnson > uoir. 

Donald Haywood Cbolr. Seeks connection In 
Taude, night club, legit or radio. Howard 
Leroy Carlos, 282 West 110th 8L, New York. 

11/7/28 



CLARINET PLATER (24). army band. 

studied music before entering service. Local 
*02. ATM. gal F. MarotU, 310 E 108th 
8L, Jf. Y. C. LEX 4-1308. 84/8/11 



COMEDIAN. 40. air force special service vet- 
eran; worked Radio- Kettb-Orpbeum vaude, 
straight man, comedy: Paramount-PubUt 

ga^jB am to radio or legit. 



G surge Kth?. Y is Reach 82nd 8t.~N. T 
TtL Bella narbor 5-5701. 12/7/28 



COMP08ER. 28. army special service* veteran; 

has composed original scores for ballet: writ- 
ten popular music: worked with Maurice Evans 
writing for army ahowa Wants to writ* lor 
BMtaSl -*■ — — -*- *“*■ 



n .1 BN . nlgbt clubs, radio, vaude. Jack 
Goldman. IDS Plneburst At*., New York 
WA 8-2357. 13/7/2r 



CONDUCTOR-TENOR. 28; symphony 



Ira. opera, band exp.: army band. rsO 
shows Joseph O. PrtaU, 146 George St.. 
Brooklyn. N. T. EN 4-8275 71/7/28 



71/7/: 



DANCE TEAM (male member. 86. coast .. 

tillrry veteran 1 . 10 tears s professional 
dance team: Spanish, ballroom, drew, adagio, 
night club or Taude work: *130 starting salary. 
“Leon A Roalta." address Louis John. 295 
Ocean Parkway. Brooklyn, N. Y. 15/7/28 



DANCER, 27; pro (12 yean) ballroom ; club 
dates, theaters. Interested In line or team 
work. John Harris. 214 W. 127th St. New 
York City. 10/T/2B 



DRAMATIC BARITONE 1241. opera, musi- 
cs Is: quartets, solo*; 4 yra.* exp. Interested 
musicals, vaude. elubs. Starting sal. *50. 
Frank Shea. 4875 PslUsdcs Arc.. N. Y. C. 
KI 3-1805. 63/8/11 



DRUMMER. 43. 27_yrara' rmofcsalcmal experi- 
ence with Chick Webb. Fata Waller. Cecil 
Scott. Tiny Bradshaw, other name Md semi- 
name orka, wants to loin daDce band. Aroolil 
"Scrlppy" Bolins, 853 St Nicholas Are.. 
New York. IT/7/28 



DRUMMER, 23. worked with Jerry Wald or- 
chestra: played hotel* with own 15-plec* 
band, wants to Join dance band, e* ahow band 
for radio, motion pictures Roy Duke. 7817 
60th Are., Queens 27, Now York. TjL: Haro- 
mejer 8-7305 (after 7 p. m.1. 18/7'"" 



DRUMMER. 26. tiro years' experience with 
dance bands, wants to Join orchestra, radio, 
night club or vaude work preferred Anthony 
AnnundaU, 624 East 148th St, N. Y. & 



20/7/28 



DRUMMER. 47 (25 yrs. exp.) : fiance, conceit 
orka: brass binds; clrcu*. theater, radio: In 
nary band; Instruments — Snare, baas, traps. 
Seek connection Greater Manhattan. Member 
Loral 802. George H MEREDITH 236 B. 
76th Bt. N. Y. O. TeL BH 4-4788. , 



DRUMMER. 30: Marine Corps vet. Oray 

Nelson (5 yrs.) : Don McGiaaa (8 yta.) : Sid 
Austin (4 yrs.) ; Marin* Corps Rand 12 yra). 
Some radio. Howard W. Bruno. 853 7tb Are 
N. T. C. OOL. 5-8033. 47/8/11 



to loin dance band. Frans uaiucn. a sow 
Seymour Are., Bronx, N. Y. 21/7/28 

on page 59) 



Chorus Equity 
Demands Nixed 
Producers 



By 



NEW YORK. Aug. 6.— At a meeting, 
attended in full force bjr the musical 
comedy producers, in the council room 
of Actor'B Equity, Tuesday (31). the y 
League of New York Theaters launched 
negotiations with Chorus Equity. Ses- 
sion was for from tranquil. In reply to 
the union's demand for mlnlmums of , 

855 a week on the Stem and 65 buck* A 
on the road, the managers offered a 
15 per cent hike In wages all down the 
line — In other words, weekly rates of 546 
in New York and 851 on the road. Altho 
the produce™ are paying well over the 1 
present chorus minimum of 840 a week, 
they claim If the prosperity bubble 
bursts they don't want to be hung up 
with high 88 chorus. 

VLB Ceiling 

Applying the WLB celling again, the 
League countered the alngera and danc- 
ere' requests for a 830 weekly rehearsal 
stipend with an offer of 817.25 a week 
before the show preems on the Stem. 
Managers hollered their lungs out about 
chorus' No. 1 demand for a "cuts board.” 

This little device would make the pro- f 
ducera prove the need for a cut In per- ' 
eonnel for the show to keep off the 
financial rocks. Guys and gals brain 
trusted this gimmick to prevent the . 
manage™ from firing line boys and girls T I 
once a show is set on Broadway. League's £ 
cry to this Is “no dictation. They cant 1,1 . 
tell us how to run our business." 

The musical comedy promoters were jf 
especially Intractable about paying over- ■) 

(See PRODUCERS NIX on page 30) ■» 



Home Radio Sets 



In Sure - Maybe 



Stages Again 



WASHINGTON. Aug. 6.— War Produc- 
tion Board dopesters, who have been blow- 
ing hot and cold on radio reconversion, 
are now hot again, with the customary 'Z 
lfs. howevere and buts. Latest forecast 
comes from Kelvin E. Karns. newly desig- 
nated director of WPB's radio and radar 
division. At a meeting of one of WPB 
advisory committees last week (3). Kama 
said reconversion of the radio Industry 
from war to civilian production is ex- 
pected to be easier and quicker than that 
of any other major Industry and will be I 
accomplished without Interference with l 
war effort. However, adds Karns. Ilk* a 
Washington old-timer, home radio seta 
that will be produced and delivered wont 
be able to meet public demand for quite 
a while. 



Nixing Barmaids 
Unconstitutional 
City Ordinance 



ST. PAUL. Aug. 4.— A St. Paul city 
ordinance barring women from tending 
bar In night clubs and taverns ts "un- 
constitutional." Clara Anderson. 35. bar- 
maid at the Frederick Hotel here, claimed 
In a temporary Injunction granted hor 
against St. Paul authorities cnjolnln* 
them from enforcing the new law which 
was to have gone Into effect Wednesday! 
( 1 ). 

Miss Anderson, who says the 
worked as a barmaid for nine years at 
the hotel, receiving board and room ai 
part of her pay. complained in her In— | 
Junction 6Ult. returnable In Ramsey Dis- 
trict Court, that the ordinance was not 
passed In good faith. She charged It waa 
adopted at the insistence of Bartender** 
Union. Local 287. which barn women 
from membership to assure Jobs for it* 
members. 
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The Billboard 



Everything “Open” To Inspection 



; Net Affiliate Changes Mean I Radio Brass Tour I Statioi 
Battle for Omaha Audiences; 

It’s a Free-for-All for Ears 



Station Dough 
one’s Biz 



NEW YORK, Aug, 6. — War Department 
sponsored tour of the E. T. O. for radio 
net. station and trade paper execs, leaves 
this week to Inspect Just what broadcast- 
ing has and Is doing In this theater. Idea 
back of quickie (20 days Is outside time) 

Is to give "policy making execs in the 

. *? d *° * ,eld a °* what can tlnue to recast rules 5 on station owner- 

‘ s the TS-SW *" “X* *«a- a%“ow^™%:Z“^rLuUa 



Station Co-Operation May End On Switchovers 



Durr points out that public 
can control only if it 
knows the works 

WASHINGTON. A?g. 6.— FCC will con- 



concerned, the battle of the century for late. WOW <5 k.w ), and KBON. Mutual ur^lemi of the neace Inspectlon^ ba, 

I radio llstenership Is shaping up here be- net station. V ^ ?5 rt1 o £® “ oun , ced Friday (3) as a result of hear- 

1 cause of the transfer of * von. exec of the radio branch of the Army Inns last Mav an i 



KOIL 



... . . .. . . ----- — — OI the Army ings last May and In March. 1944. Under 

A * from CBS to American Broadcasting la what KOWH^whl 'do'* rlrV^nooee Bure ^ u ° f PubUc Rdatlons Is acting as latest rules, filing of financial data pre- 

V Company taking over the latter net » ^hat KOWH will do. So far Manager escort officer on the trip. In addition vlously required only of standard sta- 
ll from KOWH 500- S watt davtlme operation. TOe°e£2n^5 Swn^d ^ lda - The Billboard brass; Sol tlons will be required also of television. 

Bidding for KOIL's former CBS audl- I?® Omaha WorM H« n iri d operated by Talshoff, Broadcasting; Jack Allcoate. FM and International stations. Owner - 

| ence will be KFAB. formerly basic CBS 1 ® umana wona-H-eraia. Radio Daily; and Abel Green, Variety; ship data of these licensees will hereafter 

L , for Lincoln and Its rural area (estl- Date for the big Omaha radio change- will rep the trade papers. Nets will have be open for public Inspection. However, 

mated at 200 counties). KFAB. which over 15 November 1. but nobody Is 6leep- Bill Hedges (NBC): Mark Woods (Amerl- financial reports, network and transcrip- 
ts has been coming In strong in the day- in 8 now - 60 far Omaha has been noted can); Joe Ream (CBS); and Bob Swezey tion contracts of these stations will not 

' time, will have Just as strong a night- for lts co-operation among stations. (Mutual); while indie stations are repped be open. Revisions become effective Sep- 
time signal since WMT, basic CBS 6ta- Everybody Is wondering, if under the by Clair McCollough (WGAL); Martin tember 1. Significant In connection with 

< tlon at Charlotte. W. Va., will shortly battle, the tie will be maintained. Campbell (WFAA) ; Leonard Rclnsch revisions Is Commissioner Durr's accom- 

. be dlrectlonallzed. KFAB, for which KFAB, with Its 10 k.w., is the biggest (WSB); John Fetzer (WKZO); and Morris panying statement that "The amended 

\L Harry Burke is manager and Harold station In Nebraska, but because of Its Novlk (WNYC). Trip will also serve as rules are a move In the right direction, 

fr Roll, promotion manager, is arranging 1110 dial position It Is no stronger than chance for new National Association of but ln opinion they stop far short 

an ambitious promotion campaign to WOW. However, the station hopes, with Broadcasters prexy. Justin Miller (who's ot making available to the public ln- 

pf » grab KOIL's CBS audience. While KOIL the loosening up of materials, to start going too) to meet the key men of radio formation to which It is properly en- 

ls S/*hf¥illllncr nn pnunllv nmhltlnnic ririv^ i-rnifitrurMnn nf thrw fifl nrm.n-aff ♦r.M-nre urhnm hp'c pnlnir frt hpaH <? rtf 1 titled." 



Is scheduling an equally ambitious drive construction of three 50,000-watt towers whom he’s going to head as of October 1, titled." 
to retain its CBS followers and also to at near-by Paplllion, Neb. and get to know them and their domestic 



cop those ABC listeners formerly tabbed 
by KOWH. 

Not out of the picture ln bidding for 



as well as International problems. 



Give It Complete Info 



Durr mentioned that FCC is giving 
consideration to expanding Its annual 
statistical report so that the report will 



j Holding Co. 
, Congressional 
Biz in Fall 



For the time being KFAB will keep end of Nebraska. 



(J ? 'Crosley-AVCO Spotlights It 

f WASHINGTON. Aug. 6 — Whether hold- 
jj ing companies will be allowed to control 
r .radio stations will be something for 
* 9 Congress to worry about next fall, it was 
\ apparent here today after due consldera- 
i tlon of FCC's 4-3 decish authorizing 
V] transfer of $22,000,000 In Crosley Cor- 
jj , poration radio Interests to Aviation Cor- 
H poration. FCC's quick favorable decish, 
■ accompanied by stiff conditions for the 
^ transfer, came Thursday (2) almost on 
I the heels of the final hearing, as fore- 
► . <cast by The -Billboard under date of 
I July 30. 

J With counsel tor AVCO and Crosley 

1 



KFAB Jumps Gun 

KFAB already has started on Its cam- 

lts m * ln ■ t ' idlos Lincoln. It Is now contain “cerSun Snuclil'dntt ' with 
csmtS t,™ oSih. S engagea ln enlarging them. spect to the operations ol mdlvldu.l till. 

“ ml ' ts Irom Omslis. It KFAB, hy virtue ot KOIL’s switch (Its tlons.” and he added: "This too gives 

°°7 jSn“n l th^re«°sho^iS ,S |Sn.h'e cont '“ t "P 1 ™ 5 November 1 and promise of a further move ln the right 

It WU1 stress i. h “, chan B e l. Will be the only direction, hut I can see no reason lor 

It will Stress that listeners no longer basic CBS station in the State. KOIL's giving the public less than complete ln- 
can get CBS shows on KOIL and also affiliate under the Stuart Interests of formltlon " complete m- 

wlll plug Its night offerings. KOIL. on Lincoln, KFOR. 250-watter. will be basic "It seems to me " he declared "that 
* he ni K Cr » an , d ' w 11 pU8h tile fact that American, but will continue to carry Mu- the commission's action ln these pro- 
mor tMjf * ABC sho ws than ^KO WH^dav* *ual programs elso. Another CBS* sta- ceed.ng? must ’SecesSr^Ty turn uTon^he 
Uroe liiitftfon nroviS^ a KOWH s day- tlon In NebraJka Is the 250-watter. answer to a question concerning the 

time limitation provided. CGKF, at Scottsbluff, at the far western fundamental nature of radio broadcast- 

lng. Is It essentially private business 
tinged only with public interest as may 
flow as an Incidental by-product of 
profit-making operations, or Is It essen- 
tially public business?” He said that If 
It Is the latter, "the commission is en- 
titled to full Information and I can see 
no reason why Information made avail- 
able to the commission should be 
shielded from public scrutiny except as 
required by clear considerations of na- 
tional security." 

No “Cloak of Secrecy” 

"In the interests of public confidence 
In the commission's operations as a pub- 
lic agency," stated Durr, "no cloak of 
secrecy should keep from the public the 
Information upon which the commission 
relies, whether In deciding Individual 



Two Sports Writers Have 
Trouble When Publishers 
Say No to Beer Broadcasts 



Shopping News Is Benefited 



... MINNEAPOLIS. Aug. Because the lum was replaced hy Dean Sherman or IndeMrmlnlng matteract broad 

having Insisted several times during the Cowles-owned Minneapolis newspapers who does a sportscast. ' P 01 ? 0 ?- Communications Act Itself 

hearings that the Issue of big business “ own upon liquor and beer advertls- 

y ln radio Is one for Congress finally to de "" " ~ ' * 



The rvHnmn nntri* makes It clear that broadcasting Is pub- 

„ ln ?- °u e newspaperman here had to ferent. For two and one-half years J 1 ® business . . It seems to me that the 

clde. the problem Is already shaping up ^ult^ his ^beer -sponsored radio show DeHaven has been "Friendly Fred" for 



j, as a No. 1 matter on the fall agenda of while another left his newspaper Job Minneapolis Brewing Company six nights “f* effect . charged 

7 Senate Interstate Commerce Committee, rather than give up his beer -sponsored weekly over WCCO. DeHaven ‘6 true with responsibility of fining a public Job- 

Chairman Wheeler, of latter committee, airer. name Is not used on the show. When 1° the °P erat,on ot Public property, and 

£ Mrankly voiced concern over threat of Affected by the policy clash are Dick he Joined Morning Tribune last October 1 ca h see no reason why the rewards they 

J control of radio by "holding companies Cullum, sports editor fo^ The Minncap- he said that he Informed newspaper should b^Teni^a slcre°/ from th^n^hilc 

* und indicated readiness to study the olis Daily Times, and Bob DeHaven. management in advance that he had th publlc 

if subject. FCC Isn't at all unhappy over columnist for The Minneapolis Morning ra dio show, paying him $175 weekly, and wmcn owns tne P r o p ® r ty- 
I Wheeler's Interest. Tribune. intended keeping It. His radio contract Public “Can Insist” 

1 * v, V u f - h i f. hi 7 " f n C rnWPm I in t thI Cullum has been broadcasting a sports August 11. 1946. and was Just Durr’s argument leads up to the crown- 

,, hMrin P / n n ®hiBKu analysis show over WDGY-lndle forsev- ™* wed for onc m ° re year. Newspaper ing blow: "The public haB a very definite 

iff ^Vafir^hu S month & eral months. Started as a sustalner, ma nagement agreed to permit him to interest In seeing to It that radio Is used 

% fnc the 5how wa - s bank rolled ln recent “ n J ,nue beer show because it was on as something more than an advertising 

f yb^er^arst.t ^.^ OUld be al- raontha by the oluek Brewing Company. ‘-° ntr . act - s ° DeHaven quit as program medium." He adds significantly that the 

i 1 Beer company sponsor was suggested by ^h-ector for WTCN _and radio director for public can Insist upon time being made 

f P. rtc * p r osley from whose hands 6ta- cullum himself so t.hat. h»nv St. Paul Pioneer Press-Dispatch to take available for Dublic-servlce nrotrrams 



f* AVCO in getting authorization for ac- The ximes 
ceptancf of Crosley Interests is accepting 

|- “stiff conditions set by FCC. These Include Times Pub Says Nix were raised to his beer program' Con- 

i . Betting up a board of resident directors Joyce Swan. Times publisher, when he fiction came to a head last month when 
i • and separate broadcasting control ln cor- learned that the beer company was hc was told he had to give up the beer 
I poration. Line-up of FCC ln Crosley sponsoring Cullum. objected that this show. 

V i”“ I'v'spipvr policy. A tents DeHaven wrote his last column a weeh 

™ ago Wday (28). Column title. Howdy 



per week After being with paper sev- financial ability of the licensee to make 
eral months. DeHaven said, objections them available and Information as to 

(See Everything Open on page 10) 



t 



den, application — Walker. Wakeheld. L»» Whltlng. WDO Y m .„^er, swan D%. iJSSeiaid. Is h h? 



..u — . . -3 — °>»*va, id urn uiuumy, 60 ne 

_ , . , . ., ^'fi Fne Billboard that he agreed to switched Immediately to ilfinneaoolis 

rhr^h S a irt M ir h Vh , r C hMr?nD h hIa ly rto^,i^ r to continue on the air Shopping News, where column Is pub- 

the chairs at the hearing had cooled, until the 26-week contract period ex- llshed once weekly for $50 In addt- 
came speedily for reasons disclosed pre- nlred. When that. narM .7 . _ L - . 



pired. When that period ended. Cullum tlon. DeHaven. as a member of the 
dlUnTwantUrh. ra^smi, ^ lltlcrs IThto stS£ V5? 25SST 



vlously In The Billboard — namely. FCC, 
didn't want to be responsible for Jltt-ei 
ln Crosley stock on Wall Street Board. 



beer company, was retained, and Cul- Tribune. 



General feeline in tbe radio Industry 
that a recent network appointment of a 
solid piece of brass to a new formerly 
non-existent position, Is equivalent to 
sending that v.-p. lo Siberia, isn't shared 
within the network Involved at all. Exec 
has been Important In the manacement 
of the chain and the new slot was de- 
signed. say insiders, to boild him a semi- 
overlord chair, for the future. Just to 
underline what the secondary brass think 
ot the new Job, at least three assistant 
heads of other departments are pitching 
for the position as tbe rvy’s right band. 
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TAin’t Likes, But Availability * 



Stude Faves, 
Not Seg Pops 



RWG , AAAA Group Contract 
Negotiations Still Stalemated 



AndrewsLeaving 
Based on Coast 



Book-toters lend their ear* 
not because they’re sold — 
they’re stuck 



NEW YORK. Aug. 6 — Since the last 
meeting held over a month ago. stale- 
mate has continued In the preliminary 
negotiations for a minimum basic agree- 
ment between the Radio Writers' Guild 
and the radio broadcasting committee of 
the AAAA. Next move is up to the ocrtp- 



By Lou Frankel 

f Part three of an objective study of 
the Michigan State College Survey of 
Student Listening.) 

NEW YORK. Aug. Program llkee 
and dislikes rarely Jibe with program 
popularity, according to the Michigan 
State College Survey of Student Listen- 
ing I see July 28. August 4 Issues. The 
Billboard i . The reason, as outlined In 
last week's analysis of the survey, lies 
In the fact that not all program likes 
can be catered to since. In many easee. 
the programs are not available for lis- 
tening. 

Thus, availability has even more bear- 
ing than preference on popularity, pro- 
vided. of course, that the survey ade- 
quately explains to the surveyed that 
popularity menns •'most popular of the 
programs available for listening." There's 
little advantage In the listener liking a 
program on Station A If that station 
cannot be heard as well as station B 
Preference Overrides 

However. It sometimes happens, as It 
does with Bob Hope, that program pref- 
erence overrides program availability. 
When that happens. It la something to 
mark and cherish- It doesn't happen 
often. 

The students were asked In the survey: 
“Do you have any suggestions for 
charges In programing?" Their answers 
broke down as follows: 

Suggestions 

Ns. sf 
Yales 



Sessions brought forth two proposals 
by the agency men to Improve the 
writers* conditions. No. 1 was to review 
and expand the Statement of Practices, 
a series of do's and don'ts for radio ad- 
vertisers in relation to buying a script, 
broadcasting rights, rewrites, and author- 
ship credit. AAAA also wants to put 
teeth into these recommendations. 

No. 2 was to work out a standard form 
of contract that agencies might use 
when signing a scrlpter. AAAA empha- 
sizes that the contract need not be used 
all the time, but with the weight of 
RWO and the AAAA behind the form. It 
would be certain to be accepted. 

Lack of agreement has been caused at 



the meetings by the AAAA committee In- 
sistence that the RWO was acting con- 
trary to the Sherman Anti-Trust Act In 
trying to negotiate a binding agreement 
with them. RWO Is a group of Inde- 
pendent contractors, not a union, and 
therefore does not come under the Wag- 
ner Act which excludes unions from the 
provisions of the anti-trust act. 

Writers felt Sherman Act did not ap- 
ply In their case and offered to have 
their legal eagles meet with attorneys 
from the AAAA to prove their contention. 
Decision by the O. B. Circuit Court of 
Appeals that the Dramatists' Guild con- 
tract Is In restraint of trade probably 
accounts for the AAAA bringing the anti- 
trust pitch Into these polite discussions. 
This ruling Is far from final and Is still 
being fought by the Authors' League In 
the courts. 

Peter Lyon, prexy of the RWO. has 
conferred with Sam Moore. Western head, 
and Dorothy Bryant, national secretary, 
and will announce the Guild's decision 
on the counterproposals Thursday (9). 



Yen & Maybe Pix 



are not the same. Thus, the pro- 
gram change list has more classical 
and semi-classical music as its No. 1 
request. Yet. fn the program type 
list the firo are separated. 

This is lomdMny fo be corrected 
on next year's survey. 

Program Faves 

Now we coma to the list of favorite 



1-2-3 and since, before this, the votes 
ir ere totaled by valuation, the same 
system should hare been applied 
here. Nevertheless, it's interesting to 
note the relationship of programs 
available, type preferences end favor- 
ite shores. 



Top Comedian 

Now we begin to see what outstanding 
program preference can do despite ade- 
quate program availability. The atu- 
dents were asked to pick the top radio 
comedian Here's the vote: 



Mare Ctasrieal and Seml-Classfeal Mail 

•fewer Commercials 

fewer. »r better. Sea, Opera* 

•No, ar fewer Slnrfnr C#mmerrlal« 

Mare latvrvstln* Pro, ram* an W1UI.. 

Mar* fepalar Marie 

Mare CSaratlanal Fr*,ram* 

Mare Good Drama 



1st Badla Theater . 

Boh Rape 

hpatJlfbt Band* ... 

Hl« farad* 

New Verb fbllbarm. 
Bine Crosbr 
•Gut Haettarhen 
Andre Kovtelaaet* 
feed Warm* 
fat MUh Rear 



Universal Time far Newacaata. . 



Mare Gaad Comedy and Variety 

•fewer Middle Commercial* In Newacaata 
N# Chance* 



For what tt's worth. note that a 
total of It 7 votes dealt negatively 
tvUh commercial radio. These are 
marked uith an asterisk and ask for 
fewer commercial, fever singing 
commercials, fever middle commer- 
cials on news. 



lewell 1 

Taws Martins 

Hoar *f Charm 

family Rear 

Kellenbern 

Drew fearaea 

Inner Hsnriaa* 

Danny Kay* 

Tab* It or Leave It 
Metropolitan Opera 

Baaloa fop* 

Mob* Bell*** Ballroom 

Hall ol Faaae . 

Telephone Boar ... . 



Sag Popularity 

On program popularity, by types of 
progrsms the students were given s 
number of types of programs plus a 
blank for "other*" and asked to rate 
1-2-3. aivlng each first a count of three 
points, two for second, one for third, 
the point totals that follow were tabbed : 
No. of 

frorram Types faint* 

fnpolar Orcbeotrs til 



Flreotaat Roar 

Grnerol neetrte Hoar 

Cbroterfleld 

Ve* fop 

Sammy Kay# 

fibber McGee sad Molly ... 

Life of Riley 

Manhattan MorryGo-Rosnd 

Break!**! Ctab 

frank Sinatra 

• Taaoday evenlnt (how. 



Seml-Claaaleal Marie 

Newacaata 

Variety 

New* Com men l* rtc a . 

Symphonic Maolr 
Dlstotriont and Focsm 



IS 



Comparing favorite program types 
vith suggested program changes, tre 
see a certain amount of similarity. 
Thus. “ pop orks" is top on program 
types and a bad sixth on the list of 
program changes; argo, the audience 
Is getting all it tcanfs. Ditto vith 
the relative standings of drama. 

On hlgh-brou> music It's diffleuU 
to teU, as the categories, as listed. 



This prompit (he qsrtllon of why. If popu- 
lar orcheolral maalc waa tho farorltc typo at 
show, was Lpx Radio Theater ahead la tka 
favorite pm,ram ratefory? Alao. why did 
Bob Hope rank oeeond In the llatlnr of fa- 
vorite thowa when variety show* wtr* firth 
In th# procram type? In aplte of Ike faet 
that symphonic maale ranks seventh, th* New 
York fhllhannonlc was placed Immediately be- 
hind the two lop po polar orrhr-tra shows. 
The symphonic procram waa ahead of th* 
Iw* tap arm I -classical shew* of Goa Hecnachon 
and Andre Kootelanet*. Were roUec* at*- 
deni* Inconalatent. ar did they think they 
liked one thine and really preferred another? 
Probably what they preferred and what they 
were able to receive were twe distinctly dif- 
ferent Ihlnr*. Thl* may have been due to 
reception: It may have been dec to lack of 
pro, ram^ of their choice at th* lime available 
for vtadent llatenlnc: or It may bat* been 
doe to both reason* Alao. there may not bo 
top-notch ahowa In the favorite typo calecocy. 
to the atadent will llaten to the top the* of 
another type. 



Bob Hope by avvvral lap*, with a veto ad 
US. while hi* nearest rival. Jack Beany, had 
a total of n votes. Other* Is the race were 
fibber McGee OS). Danny Kayo (IS). Fred 
Allen (IS). Graelo Allen 111) and Charllo 
McCarthy (IS). 

Ths rest, with votes of 5 or less, were 
Jimmy Durante, Prank Morgan. Ed Gard- 
ner (Duffy s Tavern), Bob Burnt. GUder- 
sleeve. Bing Crosby. Eddie Cantor. Jack 
Kirkwood. Red Skelton. Jack Carson. 
Lulu McConnell. Allen Young. Otzle Nel- 
son. Charlotte Greenwood and Milton 
Berle. 

The reasons given for the extreme pop- 
ularity of Hope were many and varied. 
They ranged from his voice quality and 
delivery thru his general attitude on life 
to the manner In which his script Is writ- 
ten. Many liked Hope’s "down-to-earth" 
attitudes: many liked the “originality" In 
the format of the scripts; many liked his 
sbllltles for sd-llbblng. others liked him 
for his friendly qualities, and several 
liked the way he ends with a fitting seri- 
ous thought. 

(Note ho v Nope is heads above 
anyone else:) 

Fsve Variety Show 
Now look at ths students' choices on 
favorite variety dhows. Interestingly 
enough, they list Fibber McGee and Molly 
as a variety show. The listing: 

No. of 

Variety Shaw: Vate# 



HOLLYWOOD. Aug. 6.— Resignation of 
James Andrews os Lennen A Mitchell 
v.-p. and head of radio, brings Mann 
Bollner Into the agency as a partner and 
v.-p. In charge of radio. Switch goes 
Into effect September 1. 

Andrews told The Billboard he was 
leaving L. A M. after a three-year stretch 
as the agency's radio head because Job 
called for dividing time between New 
York and Hollywood and that be prefers 
spending full time here. Also, he said 
he was anxious to try bis hand as free- 
lance producer. 

Pic Tempi* lions 

Andrews revealed he had received sev. 
erol tempting offers from film studios 
but waa not sure whether he will accept 
them. 

“After all." he said. 'T have been In 
radio since 1924 and I will have to give 
the matter considerable thought before 
leaving my neld. I do not plan to open 
an office as an indie radio producer un- 
til I have definitely decided against ac- 
cepting these offers from the motion pic- 
ture studios." 

The ex-L. A M exec emphasized that 
be was parting ways with the agency as 
the best of friends, and added that he 
still remains a partner In the Lennen A 
Mitchell biz. He also pointed out ths* 
L. A M. Is hU first radio client as a free- 
lancer by his continuing to produce Nero 
Wolfe alrer tor agency. 

HoUneris move to L. A M. marks ths 
veteran radio man's third stint with the 
outfit. The last time, he stayed with 
Lennen A Mitchell for three and a half 
years as a radio director and then Joined 
Benton A Bowles. After serving as an 
AFRS major. Hollner handled production 
on Rudy Vallee alrtbow. 
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Hal Bock Gets 
New NBC Title 






1 



HOLLYWOOD. Aug. 4.— Harold J. Bock 
was named here to the newly created 
NBC poet of director of public relations 
for the Western Division of the National 
Broadcasting Company. It Is believed 
that under the new set-up. Bock will 
help broaden the company's activities. In- 
cluding contacts with the film Industry, 
civic, business and other groups. Bock 
will continue to serve os the web's West- a 
era press relations manager, a poet he 
has held since 1938. 



Ballantine Brews 
Comedy-Drama to 
Replace Variety * 



There was one mistake here. The 
votes were tabulated on ths total 
number of votes, whether they be for 
first, second or third. Since the stu- 
dents were asked to pick them by 



Bins Craaky • » 

Bat* Smith . • *• 

Charlie McCarthy 1? 

Gltmor Manor »• 

Kay Kyaar 1* 

Mat* Doo, Canteen *• 

Breakfast dab • 

Spartan Varieties iWKAB Sladeat Shew). » 

Hall of feme • 

Danny Knye • 

Jsrk Benny •• ] 

Barn* and Allen -.4 

f fhber McGee and Molly « 

AI fenree • 

Joan Dnvl* ® 

Also ran* tneladed (with less than 9 vole* 
each) Jinan, Darante. Jach Carson. Glnny 
Sinn*, frank Sinatra. Roaae of Boarreois. 
Troth and C#n*#e*«ne#. Major Bow**. Vo* 
fop. Jady Conor*. Take It or Lento It. Brvok- 
faat In Hollywood. Fred Allvo. Daffy'* Tavern. 
Air Corps frorram, Chariolt* Oreenwood. 
Baby Snooks. Bdlde Cantor. Hlldr**rdo and 
th* Gay Y®». 

Attho Jack Benny came In second for 
favorite comedian, he netted only eeven 

( See -r AIN'T LIKES on page 8) 



NEW YORK. Aug. 4 — P Ballantine A 
Sons, brewer who has had three different 
shows on CBS within seven months, is 
shopping around for still another to re- 
place the latest attempt, the Stuart Er- 
win stanza (Mon 10:30-11 pm ). Bal- 
lantine. which plans to expand Its cur- 
rent 43 stations to a full web come fall. 

Is reported to be Interested In the new 
Barry Fitzgerald package which General « 
rnpnAraflnn Is nrriHlInc ' 



Amusement Corporation Is peddling 
After a hectic period with Johnny Mor- 

K i. Cameron Andrews and Erwin, the 
r optflt has decided that It doesn't 
want straight variety any longer. Cur-' 
rent yen Is for a comedy-drama with a 
continuing story line The Fitzgerald J 
show la said to offer Just that, but trade V 
feels that the price, around 180 . mayi^" 
be too rich for Ballantine. 

Declsh to go full web was made by the 
company after a fast check of CBS sta- 
tions In which It was discovered that 90 
per cent of them were willing to accept 
a beer account. J. Walter Thompson la 
the agency. 
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Booster Amphs Get Build-Up 



Engineers’ Okay 

Stirs Interest 

• 

Answer to small station 
owner’s prayer, some feel 
— dead areas can be covered 



Gardner’s Jinx 

NEW YORK, Aug. 8. — On top Of 
all his other troubles with USO. 
Special Service, etc. (see story 
elsewhere In this section), Ed 
Gardner suffered on hi* E. T. O. 
tour what all actors fear; small 
audiences. In one spot Gardner 
complained, he drew 100 OJ.'s. In 
others the total was still smaller. 
Finally, in one spot, he was told 
that 11,000 men were in the au- 
dience. "This,” Gardner said to 
himself, “is my meat. At last I've 
got an audience.” 

Bubbling over with pride and 
enthusiasm, Gardner got to the 
place where he was to do his act 
and saw stretched acroes 50 feet 
or so of sign, the following words: 
"USO presents: Jinx Folkenberg 
in Duffy's Tavemf" 

That's all, brother. 



Maybe Bing’ll 
Come Back for 
General Foods 



WASHINGTON. Aug. 6 — New Impetus 
for use of booster amplifiers, particularly 
by small and medium-sized radio stations, 
m In extending coverage thru populous area* 

1* foreseen here In wake of Washington 
development*. Booster application may 
give low-power station* a definite advan- 
tage In commercial competition, accord- 
^lng to some observers. Chief among de- 
velopments here 1 * revival of Interest by 
radio engineers and Federal Communi- 
cation* Commission In use of booster am- 
plifiers as result of testimony at three-day 
■ hearing last week on proposed FM "blble." 
i Altho FCC In It* hearing on proposed 
j , FM rules and regulations had Invited 
opinion on use of boosters for FM. testl- 
I mony trotted out fresh evidence favoring 
L » Use- of the amplifiers In standard broad- 
j 1 cast stations. Some radio engineers view 
U ; D 006 t*r service as "the answer to the 
| . prayer of small station owners” who want 
L to intensify coverage of their cities. 

Boost Out “Dead” Spots NEW YORK, Aug. 4.— Increased epecu- 

j The booster amplifier, It is pointed out. latlon over the possibility that Bing 
would make It possible, for example, for a Crosby may not return to the air this 
I email low-power station In New York fall has given rise to the rumor, rife for 
ft i City to spread Its coverage to each of the several years, that the Groaner may shift 
V currently "dead” area* by ringing the sponsors, moving over to Young 8c Rubi- 
fy city with boosters. Engineers say that c&m to P ,u 8 General Foods' stable. It Is 
\T the possibilities for station owners are known that Y8cR has been trying to 
I almost endless. wo ° Crosby for four years, but that each 

A survey of opinion among consulting haa an ? con ’ 

E engineers after the wind-up of the rules ^quently retained the singer's services. 
|#V hearing showed wide-spread interest In This year, says that trade, the possl- 
rr and approval of the booster amplifier blllty that he might give In to Y&R’s 
b svstem by which the station owner greatly offers Is even greater 6lnce the cash offer 
f expands Ills' listener area by means of at 18 higher than It has ever been. 

least one additional transmitter that re- If Croeby does return to the air, either 
1 i celves Its excitation from the main trans- for Krafts or for General Foods, It will 
ml t ter and reinforces the 6lgnal where probably be late In December. Bing's 
i necessary. present plans call for one picture, on loan 

w . L n n_. • to RKO tTOm Paramount, and a fast tour 

™ rathal s Opinion of the p ac ifl c theater. Tour will keep 

f •' Typical of the engineering opinion was him overseas until at least the middle of 
the view of Grant R. Wrathal, of McNary November, and hell probably want a rest 
| &. Wrathal, consulting engineering firm before hitting the air again. 

I in the national capital. Wrathal said: One plan which Kraft and J. Walter 

|L . "Correct use of booster amplifiers could Thompson has discussed with the star Is 
F provide better service than any regional to do one show a month when he returns, 
) outlet.” thus avoiding the strain of weekly broad- 

j At the FM hearing. Paul F. Godley, con- casts. Kraft, so the story goes, would 
[ suiting engineer, of Montclair, N. J., have the regular Music Hall on the air 
(j strongly urged FCC to encourage booster weekly, but Bing would take Just one 
F use In AM as well as FM. Ross H. Bevllle, monthly spot. 

, chief engineer of WWDC (Washington), 
who has done considerable work with 

booster amplifiers, plugged the device as booster, whose results are viewed as suc- 
t having wide possibilities. cessful. Is licensed for commercial opera- 

— . tion, Bevllle says that steady lmprove- 

‘ w ,de Application ments are being made and he regards the 

* Experimental work on boosters In service as still In an experimental stage. 
Washington and their use from a practl- He adds that he has confidence In It* wide 

► cal standpoint already point* to wide- developement. "Bug*” are being removed, 
spread application In stations thruout he point* out. and the additional service 
the nation. At present, only three stand- rendered by the Installation offset* minor 

' ard broadcast stations In the country difficulties, 
employ booster amplifiers, and only two ... „ , . , 

^ r applications are pending In FCC for In- Aiken Proposed Idea 

T Etallatlon of the device. Two of the Bta- The booster amplifier Idea 1* a rela- 

> ions that now use boosters are located In tlvely new one commercially. It was first 
the national capital, where FCC has had a proposed by Charles D. Aiken In a paper 
chance to watch at close hand the result*. read at the national convention of the 

i ,f% WWDC has a 100-watt booster, while American Association for the Advance- 
! WINX has a 50-watter. WSAI (Clnclr- ment of Science. Since then, the general 
in natl) Is using a 100-watt booster. Appll- theory has apparently proven practical 
v. cation* are pending from WRBL (Colum- f° r station operators. With the use of 
.< bus. Ga.l. which wants to cover Fort Ben- high-frequency radio wave lengths Instead 
\ nlng, Ga.. and WNLC (New London. the conventional methods for exclta- 
V Conn.). tlon, many of the original disadvantage* 

kg The nation's first standard station °* present booster Installations may be 
booster was Installed by WINX under Ross removed. It Is believed. 

' ^ Bevllle'* supervision back In December, "The use of a booster system,” says 

r 1940, and a booster double the strength Bevllle. "Is desirable for local channel 
, of WINX's was put In operation soon stations which are limited by FCC regu- 
after by WWDC where Seville Is now chief latlons to 250 watts or less and are now 
engineer. WWDC and WINX are 250- allowed to use a directional antenna 

• watt stations. Successful use of the system, and for other station* even with 
1 ntronger-powered booster operated by directional antennas, to cover adequately 

* WWDC ha* attracted wide Interest In an urban area having high noiBe level of 
radio engineering circle*. absorption. A low-power Btatlon with 

Bevllle describe* the booster amplifier several strategically located boosters can 
l plan as simply akin to Installing a series provide coverage comparable to that of a 
I of street lamps Instead of trying to 11- much higher-power station. Such a system 
lumlnate a city by one central high- was planned for Worcester. Mass., but 
powered spotlight. Altho the WWDC waa shelved due to wartime restrictions." 



FM-ers No Get 
What They’re 
Yelling For 

“Bible” Will Still Be Tough 

WASHINGTON. Aug. 8. — Federal Com- 
munications Commission, rushing final 
FM rules and regulations. Isn't yielding 
too easily to networks and broadcasters’ 
demand* at recent hearing on proposed 
“blble.” Hearing lasted three days (30-1). 
with most networks and other broadcast 
representatives Insisting that FCC pro- 
posed rules on multiple ownership of 
FM, allocations of services and minimum 
number of broadcast hours would retard 
FM development. • 

FCC members are exhibiting high in- 
terest In briefs recorded at hearing. Con- 
siderable attention is being given, for ex- 
ample. to testimony submitted by Walter 
J. Damm, general manager of radio for 
Milwaukee Journal Company. Damm In- 
sisted that FCC should specify precisely 
what six hours of operation of FM are 
to be required and precisely at what date 
the lifting of restrictions should occur. 
Damm also saw nothing to be gained by 
FCC's proposal that one hour In after- 
noon and one hour at night be undupll- 
cated by FM and AM. He suggested 
authorization of complete duplication. 
He said that several other proposals. In- 
cluding the one restricting duplicate FM 
and AM ownership, need clarification. 

Other eyebrow-raisers were comments 
of T. A. M. Craven, vice-president of 
Cowles Broadcasting Company and for- 
mer member and chief engineer of FCC. 
Also of Interest was the testimony of 
former FCC chairman James Lawrence 
Fly, who agreed with Craven that FCC 
proposed rules would leave large rural 
areas lacking service and that a detailed 
plan of regulation should not be Issued 
Just yet. In general, the FCC proposals 
were described by radio reps as prema- 
ture, economically unsound and dis- 
couraging to FM Interest*. 



WDGY on Block; 
350G Bid Already 

MINNEAPOLIS. Aug. 6.— WDGY, one of 
the five oldest commercial station* In the 
country. Is on the block and wUl be 60ld 
by It* present owner. Mrs. Mae Young, to 
the highest bidder. It was learned here 
this week. 

Mrs. Young, widow of Dr. Oeorge 
Young, station founder who died several 
months ago, has indicated the radio sta- 
tion Is one piece of property she wants 
to get rid of. One bid already Is In — 
8350,000. Among those said to be Inter- 
ested In the property, which does a 
business of better than 8300,000 an- 
nually. are the Inter-Mountain Network, 
The New York Post and a group of local 
merchants headed by Donald Nathanson, 
Mlnneapolls-Los Angeles advertising 
ageney owner. Also Lee Whiting, station 
manager, Is trying to Interest a group In 
buying the property. 



Ford Wants Shift 
Of Sunday P.M. Seg; 
Maybe to Columbia 

NEW YORK, Aug. 4.— Ford Motor Com- 
pany's Sunday afternoon NBC show (2- 
2:30 p.m.. EWT( will shortly be moved to 
another NBC time. If available. In ac- 
cordance with a long-standing Ford pol- 
icy against two shows on the air the 
same day. according to reports In the 
trade this week. Reason for the shift Is 
the deal which put the Detroit Sym- 
phony on American 8undays, 8-9 p.m. 

Understood that Ford is anxious to re- 
main on NBC If possible, but will take 
Columbia as second choice. 



Good, Good Biz 

CINCINNATI, Aug. 6.— Marshall 
Field s station. WSAI, may not be 
getting the best press In the 
world In this town, but he's mak- 
ing certain when the "liberal'' 
newspaper gets started In the 
town, WSAI will get plenty. Altho 
Field Is not Investing any dough 
In the planned expansion of the 
CIO weekly Into a dhlly, he's giv- 
ing the pubs The Chicago Sun 
wire and The Sun features on a 
deal which Is virtually "for free” 
until CIO paper's out of the red. 

Naturally with that kind of a 
lift, the pubs can’t afford to for- 
get that Field also owns WSAI. 
It’s philanthropy of a sort, of 
course, but It’s good solid busi- 
ness as well. 



Neblett Sells Part 
Of Midnight Set 
On WGN for Test 

CHICAGO. Aug. 4.— Fact that late 
night hours of radio operation can be 
sold commercially waa proved this week 
when the Johnny Neblett radio produc- 
tion outfit sold a part of Its Curfew 
Time program, midnight to 1 a m. Sun- 
day thru Friday on WGN. local Mutual 
station, to the College Inn Food Com- 
pany. College Inn outfit Is expected to 
start part sponsorship of the program at 
weekly cost of about 8250 late In Sep- 
tember. 

In spite of the fact that radio trade 
long has said that the late night hours 
could not be sold commercially, Curfew 
Time, good music and philosophy of Guy 
Wallace did It after being on the air for 
a few months without any sponsor. 

Producers of the show were 6mart 
enough, however, to sell their 6how to 
the right type of sponsor. It's a "class” 
program that would not have too wide 
appeal to a mass audience and would 
not. therefore, do a Job for an advertiser 
attempting to sell Inexpensive merchan- 
dise. For that reason, since the program's 
beginning more than Just a few "low- 
class" products have been turned down. 
Rule In the future, too. according to 
Neblett office, will be to have only qual- 
ity product advertisers buy additional 
parts of the show. 

Indication that other stations are get- 
ting Into the swing of trying to sell late 
night hours Is the fact that KFI. Cali- 
fornia, Is now offering for sale on a par- 
ticipation basis a show called Mirth for 
Your Money at midnight. Other stations, 
6old out thruout most of the day and 
early night, are expected to follow suit. 

Because Hooper does not survey late at 
night, ratings for Curfew Time are not 
available. Letters to the program number 
about 40 per day. however, without any 
type of give-away gimmick. When Col- 
lege Inn starts sponsorship, a mall pull 
with a give-away offer will be started. 
Then boys behind the program expect to 
have definite proof that the right kind 
of late night programs can garner an 
audience, and then it is expected that 
plenty of proof will be available that 
these hours are good buys. 

Raleigh Summer Seg 
Takes Burke Slot 

CHICAGO, Aug. 4.— In a move designed 
to boost the average Hooper ratings of 
all Raleigh Cigarette shows, the Russel 
M. Seeds Agency this week announced 
that, effective October 17. It will replace 
the Raleigh program. Billie Burke's Gay 
Mrs. Featherstone sh ow, NBC. Wednes- 
days. 7:30 to 8 p.m., CWT, with Sigmund 
Romberg and his 45-plece orchestra. 

Romberg has been summer ftll-tn for 
the top Raleigh star. Hlldegarde, who 
returns to the air In her regular Tuesday 
night spot (NBC, Tuesdays. 9:30 to 10 
p.m., CWT) September 11. Good Job 
Romberg has done substituting for Hll- 
degarde Is said to be one of the reasons 
for his replacing Billie Burke. 



Hayes Gets Croix de Gtierre 

D. S. FORCES IN FRANCE. Aug. 6.— 
Lt.-Col. John fi. Hayes, former assistant 
vice-president in charge of operations 
at WOR and Mutual Broadcasting Sys- 
tem, has been awarded the Croix de 
Guerre. The presentation was made for 
"exceptional services during the libera- 
tion of France" and his efforts In bring- 
ing American radio to E.T.O. 




8 



RADIO 



The Billboard 



August Ilf 1945 i 



THE BILL 60 TRD- 100 PEH HUM (IRCILATIOX l\HH\ 



(Based upon Facts and Figures from C. E. Hooper Audience measurement Reports) 



VOll/ME Vo. 1, ISSUE Vo. f 



PROJECTED FROM JULY 30. 1945. HiriVfiV 



PROGRAMS 
Program 



WITH 

Net 



TOP EVENING URBAN CIRCULATION 

Product Urban Listeners* 



tv titer WincbeU 

Mr. D. A 

Takr It or Lease It . . 

Drat* Fcarson 

We. Propie at War. . 

N. CH. LN. MA 

Blondlc - . 

Prime Doctor 

Screen Guild 

Voi l*op 

Mu Called X 

Hit Panelc 

Kaltenborn (MTWTl 
Robert tit Joint <F| . 
Sat. Night Serenade. 

tv » yne Kins 

F. Langlord-S. Jone*. 



. .Blue 
. .NBC 
. .PBS 
. . Blue 
. .CBS 



Agency 



I .AM 
Pi 'AS 
Blow 



Sponsor 



Bristol- Myen 



Lotion 
Vltalle-Ipana 
Pena, Peacila 

Serutaa 



PROGRAMS WITH TOP DAYTIME URBAN CIRCULATION 



Net 



.CBS 

.CBS 

CBS 



MrC-K 

FCAB 

FCAB 



CoUate-PalmoUte 
Philip Morris 
Lady Eatber 
Emerson Dm* 
Prpaodent Co. 
American Tob. Co. 



Bronio-KclUer 
Toot li paste 
Lucky Strike 



3.959.100 

3.881.625 

3.734.444 

3.734.444 

a.esn.sM 

3.433.688 



Program 

Stan Orer H'wnod. . . 

Theater ot Today « no 

Portia Facet Lite NBC 

i ; rand Central Sla CBS 

Ma Perklna CBS 

Yount Wl.lder Brown. . . NBC 
When a t!lri Marrtea . . Nile 

Our Cal Sunday CBS 

Strlla Dallas NBC 

Today’s Children NBC 



Pure Oil Co. 

Pet Milk 

American Tob. Co. 
Standard Brandt 



on. C.aa 
Canned Milk 
Lucky Strike 
C&S CoOae 



Blow 
DC AS 
LAM 
TAR 



Erenharp 
Brlstol-Mjera 
Jrrtrua Co. 
Cult OU tori'. 



Pena. Pencils 
Til alia- Ipana 

I I 

OU, Gaa 



PROGRAMS WITH TOP FEM EVE. URBAN CIRCULATION 

Take It or Leara It CBS 

Mr. D. A NBC 

Walter Winrbrll Blue 

We. People at War CBS 

CH. LN. MA 

Screen Guild CBS 

Drew Pearaon Blue 

Man Called X NBC 

Hit Parade -CBS 

Vox Pop CBS 

Kaltenborn t MTWTl LN 
Bobert St. John < Pi.. NBC 
CHrae Doctor CBS 

F. Langford-S. Jones... N Be 

Wayne Hint NBC 

G. Healter <TTI MBS 

Lowell Thomas fLNI . .NBC 



Blow 

Grant 

FCAB 

FCAB 



Lady Esther 
Srrutan Co. 
Prptodent Co. 
American Tob. Co. 
Emerson Drug 



"Toothpaste 



2.001,230 

2,090.150 

1.000,040 

1,020,403 

1,019.470 



Pure Oil Co. 

FhUlp Morris 
Standard Brands 
American Tob. Co. 
Zonite Products 



OIL Gat 
Cigarettes 
CAS Coffr* 
Lucky Strike 
Forhtn' ~ 



1.995.004 
1.780.311 
1.744.701 

Alii a:'e 

1,720.041 



Grant 

DC AS 
TAB 



Jrrtena Co. 
Kieraharp 
Serutan Co. 

Bridal Moan 

Gulf Oil Corp. 



Lotion 

Tens. Pencils 
Senitan 

\ MMtn 

Oil. Gaa 



2.180,199 

2.001,982 

1.760,687 

1.972.502 

1.522.482 



PROGRAMS WITH TOP MALE EVE. URBAN CIRCULATION 

Walter Wtochell .% . . Bine 
Take It or Lea»e It . . . CBS 
Drew Pearson . . ... Blue 

Mr. D. A NBC 

We. People at War. . . CBS 
(CH. LN. MA) 

Blondle CBS 

Crime Doctor * Bs 

Vox Pop CBS 

Man Culled X NBC 

Kaltenborn ■ MTWTl LN 
Robert St. John IF) . .NBC 

G. Heatter I Sun I MBS 

Can Ton Tup This! NBC 

G. Healter <TT> MBS 

LoweD Thom at (LN) . .NBC 
Supper Club NBC 



Eaty 

Blow 

MeC-E 

FCAB 



Coltate-PalmoUro 
Philip Morris 
Emerson Drue 
Fc pendent Co. 



tVaarattaa 

Rromo-SelUer 

Toothpaste 



1.237,100 

1.225.779 

' 

1,191,634 



Bates 

EW 

RWAG 



Pure OU Co. 
Barbaaol Co. 

lvL-aie-Pa|mollr» 

Zonite Products 



Oil. Gaa 

Sharing Cream 1,149.744 

Sharina Cream 1.070.474 

Forbsn'a Toothpaste 

1.070.249 



PROGRAMS WITH TOP JUVE EVE. URBAN CIRCULATION 

Mr. D A 



Aldrich Faouly . . 

Crtm c^ D octor . . . 



Wilier WincheD 

Hit Parade 

Quit Kids 

Vo* Pop 

Mr. A Mrs North. . 

Wayne Kin* 

Take ft or Lea re It . . 

Man CaUed X 

Date With Judy 



, CBS 
, CBS 
, .CBS 



CBS 

.NBC 

.NBC 

CBS 



DC AS 

Eaty 

TAR 

PAR 

Biow 

LAM 

FCAB 

Wade 

McC-E 

LAM 

RAB 

Blow 

FCAB 

RWAC 



BrUtol-Mren 
Collate Palm ollee 
General Foods 
Philip Morris 
Stalina Drag 
Lady Esther 
Jrrtena Co 
American Tob. Co. 
MUea Lab 
Emerson Drug 
Jrrgena Co. 
American Tob. Co. 
F.rersharp 
Pepaodent Co. 

Lew la- Howe Co. 



Viralta-lpsna 



Poatum 
CUarettca 
ironl/ed Tesit 
Various 
Lotion 

tab BMka 

Bromo- Seltzer 
Woodbury Soap 
Luekj Mk 
Pena. PcnelU 
Toothpaste 
Turns 



1.135.710 
1.043,887 
080.704 
789,945 
752.015 
887.138 
680. 101 
630.752 
623,838 

0*, '1,440 
' 

(41461 



ijtnty 

Sorenson 

RBDAO 

BAB 

DF8 

Ids 

BAB 

DFS 






Sponior Produd Urbsn lislcnen* 



DSS 



KR 



Genoa) Foods 
PilUbury Flour 
PAG 

S'rrllng Drug 
'.rneral Foods 
Am. Home Prod*. 
Phillips Chem. Co. 
General Mill. 



Dsri-BIrh 
Quaker Ruga 
Poet Bran 



1.836,468 

1.676.346 

1.598.049 



Oxjdol 
Various 

A iiacin 1 .535.955 

Shampoo-Enrrrine 1.511. Sol 
Blsquiek. Soups 1,477.5-. 



PROGRAMS WITH TOP FEM DAYTIME URBAN CIRCULATION 



Post Bran 



. r’BS 

. .NBC 
NBC 



Stars Oer H’wood . . 

Young Wtdder Brown . . 

When a Girl Marries. . 

Ma Perklna ' no 

Theater of Today CBS 

Today's Children NBC 

B'faat in H'wool Blue 

(First 15 minutes) 

Heleu Trent . .CBS 



DFS 

BAB 

DFS 

BBDAO 



Sterling Drug 
General Foods 
PAG 

Armitrone Cork 
General Mills 
Kellogg Co. 



Imp 

Perl-Rich 

Oudol 

Rxrai 

Rljquiek. Soup* 



P«P 



1.085.185 

1,090.080 

1.071,419 



Kolynoa Co. 



PROGRAMS With TOP MALE DAYTIME URBAN CIRCULATION 



Ted Malone Blue 

Grand Central Sta CR8 

B last In H’wood Blue 

I First 15 minutes) 

John W. Vender: ook . . 

Stars O’er H'wood. . . 

Today's Children 

Just Plain Bill 

1-orrnzo Jonrs , 

When a Girl Marries. . 

B last in H'wood 

(Pint 15 minutes) 



MrC-E 

MrC-E 

Compton 



Institutional 
Various 
Dory Flakes 



400.684 

240.615 

237.833 



. .NBC. 
. - CBS 
. . NBC 

. NBC 
..NBC 



DFS 

DFS 

BAR 

KAE 



OldstnobBo 
Bower’s 
General Mills 
Am. Home Prods. 
Sterling Drug 
General Foods 
Krlloat 



Auto* 

Dari-Rlrh 
BUquick. Soups 



212,643 

181.450 

178.400 

172,810 



PROGRAMS W ilh TOP JUVE DAYTIME URBAN CIRCULATION 



Theater ol Today 

Let’s Pretend 

Sure O’er H'wood. . . . 

Billie Burke 

Grand Central Sta. 

Tom Mix 

Ma Perklna 

Terry A Pirates 

When s Girl Marries. . 
What’s Cookin’ 1 



.CBS BBDAO 

. CBS BBDAO 

.CBS Sorenson 

.CBS BBDAO 

.CBS MeC-E 

. MBS Gardner 

.CBS DFS 

.Blue SAM 

no BAB 

.Blue MeJunkin 



Cr. of Wheat Corp. 
Bower’s 
Send. Ine. 
Pillsbury Flour 
Ralston, Purina 
PAG 

Quaker Oats Co. 
General Foods 
Chel-Boy-Ardee 



Quaker Buga 

Cereal 

Dari-Rich 

ReMcomten 

Various 



481,094 
395.851 

368.001 

Puffed Wb. A Rice 297.584 
Various 

Spaghetti « '285.S60 



HEV TO AGENCY ABBREVIATIONS 



BAB — Benton A Bowles 
BBDAO — Batten, Barton, Du ratios ft 
Osborn 

DCAS — Doherty. Clifford A Shenfleld 
DFS — Dance r-Fitxgerald-Sample 
DPB— D. P. Brother 
EW— Erwin, Waaey 
FCAB— Foote, Cone A Brldin* 

JWT — J. Walter Thompson 
KAE— Kenyon A Eckhardt 



KR— Kno* Reeves 
LB— Leo Burnett 
LAM— Lcnnen A Mitchell 
McC-E— McCann-Erickson 
N-E — Newell -Emmett 
PAR— Pedlar A Ryan 
RAR— Ruthrauff A Ryan 
RWC— Ro.be, Williams A Clea 
SAM— Sherman A Marquette 
YAR— Young ft Rubicam 



■Urban, at interpreted In this report, means all cities with populations of over 
25,000, a total af 14.644.878 radio homes. 

••No "number of urban listeners" reported for programs broadcast in less than 100 
Ci,1 *LN Limited Network; CH— Computed Hoope rating; MA — Moving Average. 



0.852 



The Billboard- Hooper Urban Circulation Index is protected by the copyright of The 
Billboard and infringements will be prosecuted. 



Chi NBC Tabs 



Double Talk Guy 



As Comedy Find 



CHICAGO. Aug. 4.— Radio Row here 
this week was abuzz with talk about 
what Is aald to be one of the best com- 
edy talent finds ever discovered for radio 
In this city. Talent, subject of all the 
conversation, la Professor Backwards 
(Jimmy Edmandson). nltery headliner 
who Is famed for his ability to mix 
clever gags with double talk, words and 
sentences spoken backwards and fast ad 
libbing. Julea Herbuveaux. program chief 
for NBC’s Central Division, stirred up 
all the talk when this week he signed 
Backwards under option for a net show 
that Is expected to hit the air In the 



commercial "nibble*" for a Backward* 
show. But he Is taking It easy and wUl 
not offer the guy to any sponsor until 
he has a show worked out that Is plenty 
good. It might take a couple of months, 
he said, but he thinks he’s got some- 
thing on his hands and Is not going to 
spoil It by putting Backwards on the 
air until he has Just the right type of 
show for him. 

No “Rush” Act 

Herbuveaux claims Backwards 1 b one 
of the few comedians fitted for the air 
who Is new and who hasn't been spoiled 
by poor program treatment. Possibility 
Is that his fall vehicle will be a variety 
show, with large orchestra, guest stars, 
et al. 



’T’ Ain’t Likes, 

But Availability 



fall. 



Joker behind all this Is that Back- 
wards has been kicking around the night 
spots for about seven years and all that 
time radio has been plenty cold to him. 
Last week, however. Herbuveaux heard 
him at the 8hcrman Hotel's College Inn, 
where he Is now playing, pegged him 
for a radio possibility, gave him a hear- 
ing before other NBC executives and Im- 
mediately signed him up with an option 
contract. 

Everybody Wants In On Act 
As Herbuveaux puts it. "Looks as If 
I beat every agency and agent In town 
to the punch by about one hour. No 
sooner did I have him under contract 
than everybody in town seemed to want 
a piece of him." 

Already Herbuveaux has bad some 



Voice May Sell 
Old Golds; No 
Factor Sales “?” 



NEW YORK. Aug. 4.— Max Factor, for 
eight months Frank Sinatra's sponsor, 
definitely checks out this fall, with a 
strong possibility that Old Gold may 
take over the show as soon as the cos- 
metic manufacturer sends thru the can- 
cellation. Sinatra. It's said, did not 
boost the company's sales record nor Its 
Hooper ratings. 

If Old Oold does buy. It will drop Its 
Which Is Which t, currently following 
Sinatra Wednesday (CBS. 9:30-10). 
However. If Old Gold does not take over 
the Voice's show. Which Is Which T will 
be moved up to 9 o'clock. With the 9:30 
time vacant, Eversbarp Is reported plan- 



(Continued from page 6) 
votes In the favorite variety show: Fibber 
McGee was third favorite comedian and 
brought In only 6 votes In favorite vari- 
ety. Danny Kaye likewise was down on 
the list for favorite variety show but up 
for favorite comedian. It would seem 
that the script writers might consider 
the hint and re-work the programs on 
which these comedians appear. Appar- 
ently the format of the Kraft Music Hall 
(Bing Crosby) has much more appeal to 
the college student than the format of 
the Jack Benny show (both of these were 
second choice 'in favorite variety and fa- 
vorite comedian, respectlvelyl. A re- 
writing and reorganization of the Jack 
Benny. Fibber McGee. Danny Kaye. Fred 
Allen and other shows In a format and 
dialog similar to that of the Bing Crosby. 
Kate Smith. Charlie McCarthy and 
Clamor Manor shows should result In a 
greater listening audience for the former 
shows — at least among Michigan State 
College students. 

(Hope and Hope’s program are way 
(n the lead because the students are 
willing to sit thru bad reception or. 
at least, reception that’s not as good 
on NBC outlet as cm the CBS station. 



to hear Hope but not Benny And 
that, even tho Sunday, when Benny 
is heard, is top listening time at this 
school, while Tuesday, when Hope is 
on the air. is way down on the list.) 

How They Listen 
Here's how they listen : 

No. of 

Fiti Listening Time: Vote* 

Sondsy Earning 291 

Monday E’enlne .... 788 

Saturday Erenlnc 271 

Friday Eventac 786 

Wednesday Evening 1J3 

Tor ’day Evening ... 713 

Thor «day >HMll|... . . 210 

Sonday Afternoon . . 226 

Why They Listen 

And for proof of the Inadequacy of 
programing as a reason for listening, at 
least on this campus, look at the vote on. 
why they, the students at Michigan State, 
listen. Note that programing Is a poor 
third. 

Reasons for Fa*e No. of 

Nights Listen in*: Vote* 

Studies and Other School Activities ITS 

At Horae or Near a Convenient Radio ITS 

Procram Choice 83 

Relaxation Between Studies and •» a Study 

Baekfround a 

The answer would seem to call for 
better programing to make more ■'must'" 
listening. And a re-evaluatlon of pro- 
gram ratings to allow for sub-marginal 
program availability. 



nlng to move Its Milton Berle show 
(10:30-11. same night) Into that slot. 

Trade rumors say that when and If all 
these shifts go thru. Old Gold may wind 
up by taking Its biz to another agency 
after almost a year with Lennen ft 
Mitchell this time. O. O. had J. Walter 
Thompson between its two L. ft M. 
sessions. 



WANTED 



A food M»n or Vetertn now for Proaim Dim-t- 
!n*. Station KXOX. Sweetwater Swell little 
station with big opportunities. Pleasant working 
Staff and good hour*. Prefer man With third 
claw license, punchy rote*. Gt’c particulars In 

letter to H. HUBBARD 

BOX 570 SWEETWATER. TEXAS 
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and decided to house the station's prec- 
ious record library in what he took to 
be an abandoned greenhouse. In a short 
while the "greenhouse's" old occupants. 



RICHMOND- 
LOCATED MIDWAY 
BETWEEN THE 
NORTH AND THE 
SOUTH — Had Bank 
Clearings for May, 
1945 -$342,438,000, 
an Increase of 9% 
Over May, 1944. 



STAGE, 
SCREEN 
and RADIO 



Specialists in 
portrait photos of 
non-professionals, too. 



Army Releases Mobile Unit 
Tale of Armed Forces Network 



NEW YORK, Aug. 6.— The slightly fan- 
tastic, always interesting and at times 
hackle-raising story ol the American 
Forces Nctwork-U. S. First Army mobile 
transmitter In the E.T.O.. first or Its 
kind to operate In any theater, has Just 
been made public by the War Depart- 
ment and Its tale reads like a combi- 
nation of a Bill Maudlin cartoon, an ad- 
venture of the Sad Sack and a history 
of the pioneer days or radio. 

Early in February 1945, on a bleak 
French morning, the station, manned by 
a program staff composed of Sgt. John 
McNamera. Sgt. Bro<l Crawford. Corp. 
Wilfred DeWltt, T/5 Elnathan Hathaway 
and Pfc. Willard Goldstein, headed out 
of Paris bound for Spa In Belgium. At 
Spa they were met by Lieut. William 
Hudgins and a technical crew from the 
Fifth Mobile Radio Broadcasting Com- 
pany. Erecting a 200-foot antenna In 
a field (a swell location except that it 
seemed to attract V-bombs like a mag- 
net) the station went on the air for 
the first time with a full program of 
comedy, news and music. 

Disk Library Coop 

MaJ. Robert Light, program officer for 
the network showed up after a few days 



a barnyard full of rather dilapidated 
livestock began to roost on the records. 
Major Light found new quarters for hla 
disks in a big hurry. 

March 18, the company moved on to 
Germany, following the First Army's ad- 
vance. Stationed In Frauenberg without 
water, heat or real shelter, everything 
was Just like Madison Avenue, only a 
little more rugged. To help out with 
domestic chores, the station personnel 
•'liberated" two displaced persons, a for- 
mer sergeant In the Dutch Army and a 
first mate in the Dutch Merchant Marine. 
That helped. 

Along about that time the burgomels- 
ter of a near-by town appealed to the 
troops to help restore order among some 
soldiers In his village. The troops ap- 
pealed to, by strange coincidence, were 
a patrol consisting of Sergeant Craw- 
ford. Private First Class Goldberg and 
Private Hellenberg. They restored them, 
selves to order by methods known only 
to themselves and their Maker until the 
arrival of a gang of MP's. 

Cognac Move 

One of the great unsolved mysteries 
of the war, which will probably never 
be cleared up until Churchill writes his 
memoirs. Is the reason why. April 15. 
the AFN-Flrst Army moved its quarters 
to Kassel. Germany. Some light has 
been shed on me matter by the recent 
disclosure that prior to that time. Lieu- 
tenants Hudgins and Ben Hoberman 
went on a reconnalsance trip. They re- 
turned with an idea for a new location 
and 10 cases of captured German cognac. 
Just how great an effect the cognac had 
on future operations has still not been 
determined. 

After the move there was a delay of 
several days before the station returned 
to the air. This was caused by a gaso- 
line shortage which the histrionic abili- 
ties of Sergeant Crawford cleared up in 
typical AFN style. Sergeant Crawford, 
equipped with a five-day growth of beard 
and his best tough-guy manner, went 
out in a Jeep to look the situation over. 
After a hundred or so miles of looking 
the situation over he ran Into a convoy 
of trucks carrying gas to the front. 
Crawford stopped the lieutenant in 
charge and explained that General Pat- 
ton had sent him out to get some gas 
for a tank. The shavetail fell for it. 
never doubting Crawford’s wild looks, 
but seemed in doubt as to bow a Third 
Army Jeep could carry SHAEF markings. 
Crawfbrd explained that he had also 
requisitioned the Jeep (Patton must have 
sent him out on foot) and got back to 
the station late that night with his gas. 

Later, after spending some time kill- 
ing fish with hand grenades to relieve 
the monotony of K-rations, the AFN 
went on the move again, this time to 
Eeersberger near Weimar. There It re- 
mained. pumping truth and entertain- 
ment into the heart of Nazlland until, 
after V-B Day. the First Army got its 
orders to be redeployed to the Pacific. 
At that time the AFN was assigned to 
the 16th Army to serve the occupation 
troops. 



Plenty Profs and 
Union Execs at 
U. of W. FM Meet 

CHICAGO. Aug. 4. — Fact that educators 
and groups Interested in forming public 
opinion are becoming more and more 
Interested In entering the field of FM 
radio was again proved this week by the 
enrollment at the first annual FM Radio 
Educational Institute at the University 
of Wisconsin In Madison. The Institute, 
a two-week affair that started Monday 
(30). attracted educators and union 
members from all over the country. 

Purpose of the Institute, which is be- 
ing directed by H. B. McCarty, director 
of the Division of Radio Education at 
the university, is to familiarize Interested 
persons with the means by which they 
can get Jnto the FM field. 

Cross-country registrants represent 
areas from California to Nova 8cotla. the 
latter represented by a priest from St. 
Francis College there. One of the Cali- 
fornia registrants 1s from a teachers’ 
college in San Jose. There alEo are regis- 
trants from Texas. Missouri. Connecticut. 
South Carolina. Alabama. Kansas. Michi- 
gan, New York and other States. Earle 
Brown, representing the United Retail. 
Wholesale and Department Store Work- 
ers’ Union (CIO), came from St. Louis to 
attend. 

To give the Institute attendants an 
insight Into the possibilities of the FM 
field. McCarty, who Is also director of the 
University of Wisconsin radio station. 
WHA. will have as guest speakers and 
consultant a group of nationally known 
radio experts. These will Include Com- 
missioner Durr of the FCC; C. M. Jan- 
sky. consulting engineer for the FMBU; 
George Adair, chief engineer for the FCC; 
MaJ. E. H. Armstrong, and Morris Novlk. 
head of the New York municipal station, 
WNYC. 

Friday (3). the Institute really got 
down to brass tacks with a discussion 
led by Novlk as to what ought to be 
the types of FM station operation In the 
future. At this meeting it was Just 
about decided that for the best public 
Interest there ought to be four types 
of operation, or as many of the four 
types as possible. 

1. An FM station operation by a uni- 
versity. college or board of education 
for “in school" use as well as for gen- 
eral public consumption. It was ad- 
vocated that the university schools, not 
selling time at all, should program for 
the general listener as well as for the 
classroom. And as one man put it. if 
the public wnnts Jazz, it ought to get 
Jazz. 

2. An FM station operated by a uni- 
versity that sells part of its time but 
does now allow sponsorship to become 
so strong that good educational and 
public service programs ore not given 
their proper place. Here the example 



Runyon Bows Out 
ClAA To Return to 
Commercial Radio 



HOLLYWOOD, Aug. 6. — After serving 
three and a half years as radio manager- 
director for co-ordlnator of Inter-Ameri- 
can Affairs, Jack W. Runyon this week 
bowed out to return to commercial radio. 
A Nelson A. Rockefeller appointee. Run- 
yon has served with a number of agen- 
cies prior to his CIAA post. Including 
Lord 8c Buchanan and Company and Ted 
Bates in New York. 

Runyon's CIAA record Bhows that on 
the 2.184 broadcasts produced under bis 
decision, 354 name stars of films and ra- 
dio were either disked or beamed, via 
short wave, to Latin America. 



of the station operated by Cornell Uni- 
versity waa brought out as being a good 
example. Safeguard in this type of op- 
eration. it was said, was the school's 
controlling body, like a board of trustees 
or the president or some other public- 
interested person or group that would 
prevent operation Just for a profit but 
would allow partial commercial opera- 
tion to pay off some of the operating 

C06t8. 

3. Third form of operation was the 
one about which Novlk was the most 
outspoken. For this type of operation 
he advocated community ownership and 
operation of a station (commercially) by 
community groups such as labor or- 
ganizations. local chambers of commerce. 
Klwanis clubs, etc., all working together 
to run the station and making a col- 
lective contribution for its original cost. 
Novlk said that the danger of one group 
— such as labor or commerce organiza- 
tions — owning a station by itself. Is that 
it could fall into the danger of being 
one-sided In its philosophy, its opera- 
tion and its programing for the public 
good. Even If labor, for example, were 
to run its own stations, one of the In- 
stitute members said, it could face the 
danger of becoming as one-sided as some 
of the commercial AM operations today, 
and could ran Into the danger of the 
charge of unfairness placed against it. 
Thus the need for having groups rep- 
resenting various community levels run 
an FM station collectively. 

4. Ownership of an FM station by a 
municipality. This suggestion, however, 
was greeted with only luke-warm ap- 
proval. for It was said that stations 
run by municipal governments could be 
over-run by corrupt politicians who 
would not work in the common good. 
It was said that there are too few cour- 
ageous and honest municipal govern- 
ments in this country for such an op- 
eration. 
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Boalsburg, Pa., 28th Division 
Part of Memorial Via Radio 

HARRISBURG, Pa.. Aug. fl. — WHP 
pulled a neat trick recently for annual 
memorial service for Pennsylvania’s 28th 
Division, the Keystone Division. Serv- 
ices were held at Division Shrine, built 
some years ago In memory of World 
War I soldiers, at Boalsburg, Pa. WHFs 
special events unit set up equipment 
at Boalsburg. and not only made the 
service available to a network of Penn- 
sylvania stations, but brought in the 
present 28th Division from Europe. 

Army Public Relations located the 28th 
at Paris before the ceremony and ar- 
ranged for a three-minute talk by the 
division's commanding general, Norman 
D. Cota. British Broadcasting Corpora- 
tion relayed the talk to London from 
Paris. From London, it was beamed 
direct to WHP in Harrisburg. 



HOLLYWOOD. Aug. 6.— Knox Manning 
News. 16-mlnute Monday-Frlday news 
alrer. starts today over KNX and other 
stations In CBS California web. Program 
Is sponsored by McMahon furniture 
stores via M. C. M. ad agency. 
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NBC -RCA Is 

Ready To Go 

• 

Programcrs out of luck 
— no training available to 
the creative side of biz 

• 

By Marly Schrader 
NEW YORK. Aug. fl.— "Where how and 
when err we going to learn the tocb- 
nlquea which will nt us to operate tele- 
vision stations when the need arises? 
la the threefold question which bewilders 
radio technicians, engi- 
neers and program men 
i thru out the United 
States today. And to 
their queries a chorus of 
voices from networks, 
unions and universities 
answer: "We are— but 

wait." 

| Past check by out-of- 
town stations shows that 
the men consider television a pleasant 
plaything for New York. Chicago and Hoi- 
lywood. but something which la still * 
secret to them. It’s a secret they say, 
which IMJ will h.w to .olto 
Judging by the progress the lndustnr Is 
making dally. Left behind the march of 
video technicians and programers look 
to their parent networks, to their unions 
and. to a leaser extent, to the universi- 
ties for an assist. All of them realize the 
Immediacy of the problem and all of 
them want to be ready when It comes. 
For. If they do not learn, they see them- 
selves as a set of switch-throwers In sat- 
ellite stations entirely dependent upon 
their webs for programs. Or. worse atm. 
they foresee the day when their senior - 
Ity will be lost, along with their Jobs, 
while a fresh crop of university grads 
and experienced men from the produc- 
tion centers take over. 



REVIEWS 



Balaban & Katz 
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Reviewed Thursday 1 2 > , 7 :30 to 8 : 1 5 
p m Style — News and variety. Sustain- 
ing on WBKB, Chicago. 

Tonight’s program at WBKB was little 
more than a waste of time, effort and the 
power used to transmit a picture to the 
television set owners of the eUy.Ofthe 
45 minutes, only 16 minutes— the time 
It took Jenya to give one of her excellent 
piano recitals— was worth more than 

masterful playing 
of the classics and popular arasfedllM- 
tlon and camera work was above 
There were some good glow-dissolve shots, 
and for a change, direction Murt 
to lncludo some impressive and atten- 
tion holding close-ups of the 
hands reflected In the mirror In front 



NBC Only Net With Plan 
Only network to accomplish any con- 
crete objective training ao far U NBC. 
which. In co-operation with RCA. has 
established Intensive one-month courses 
to television for engineers st affiliate sta- 
tions. Begun last October, the RCA-NBO 
course offers concentrated training at the 
— ... . .Mu. WVBT. New 



course oners concenu««u »■»***•■•» — - - - 
net’s television station. WNBT. New 
York along with lecture, demonstratlona 
and working experience. Last year, en- 
gineers from 28 NBC stations took the 
course This year more are expected. 
Engineers are not only allowed to lesra 
theory but to familiarize themselves 
with cameras, lights, sound problems, 
transmitters, etc., thru actual experi- 
mental work. NBC officials say that It 
Is safe to predict that the RCA courses 
will be gradually expanded so that larger 
numbers of students can be accommo- 
dated. This will be done. It Is aald. by 

establishing regional training centers at 

NBC’s managed and operated television 
stations as soon as they are erected. 

Program Plan? 

However. NBC haa no plan now forth* 
training of program men. Ukc cbo. 

It haa invited men from its affiliates to 
come to New York to get some knowledge 
in an Informal way. There is a i snag ; in 
this lust os there Is In the technical 
training, since most stations are *° short 
of manpower that they find It difficult 
to spare key men. 

Columbia haa no established policy 
other than the Informal tours It con- 
ducts for visiting firemen. American, 
because It has no station of Its own, la 
in an even worse position to train men. 
Paul Mowrey. the net’a tele topper, tries 
to give sketchy lectures on progrunlng 
when he la outside New York, but these 
lectures suffer because of the lack oi 
equipment. So far. Mutual has left all 
television problems to Its stations and 
probably will not even make plana for 
several months. 

GE Promise 

General Electric company has prom- 
ised that It will attempt to train men 
for Its equipment customers, but such 
training will not begin until an order la 



hunds reiiecwra «« 

of the keyboard. If Jenya were always 
backed up by good camera "°rk. lifting 
and direction, her programs cmldbe 
built Into sock television material worth 
sponsorship by any cisas advertlser. 

Leyah’s dance Interpretation of girl 
meets boy" wasn’t as good as some of the 
movie shorts made In the Infant days ot 
the flickers. With dance PentonUrae and 
rhyming line*, she tried to tell the story 
of the experiences of a gal who meets a 
boy in the park. Mualeal background 
was of the corny type, such as While 
Sfrolltno Thru the Park One Day. Leyah 
didn't even bother to keep her dane ng 
confined to the space In front of the 
panoramic photograph *! “ d 

often off-stage shots of a wooden back- 
ground were telecast. In summary. Oh. 

br DoiTraust , a newa shows continue to 
be little more than the reading of copy 
and map talks. HU commentary Is good 
for radio but certainly nothing unusual 

gws-w-u-— «f J5 rmm 

placed, leaving technicians still In a hole 
International Brotherhood of Bectrlcal 
Workers (IBEW-ATL) will shortly begin 
To ambitious program to train return- 
ing servicemen In FM. television and 
radio. ThU program U limited to serv- 
icemen with only a few civilians *l'°*®<j- 
At the present time It is betoj canted 
out only by New York Local 1312. Ex- 
ecutive board of the union has encour- 
aged other locals to begin such training 
but ao far they have done Utile.] In New 
York, however, the education committee 
headed by A. W. Landry, haa Uj* 
an elaborate program based on New York 
State education requirements. 

NABET Planless 

National Association of Broadcast En- 
gineers and Technic tana (NABCT) has 
made no plans for training Its tnsmbera 
in television. NABET officials M ttet 
the RCA course will be sufficient for the 
present even tho it doc* not ~ ver 
member* In the American Broadcasting 
Company or at Mutual stations. 

International Association* ThJ» tr £*| 
and Stage Employees (IAW^APLi J" 
had running for more than eight month*, 
an elaborate training program for Its 
member*. This plan 1* "KfStSmS 
Industry a* one of the most ambitious so 
far but It applies to few men presently 
employed In radio. Most of IAT8E mwa- 
bera are In films and the theater. Wb®* 
. u being done for them la of no use to 
radto men. 



Reviewed Thursday (2), 8-9 p.m. 
Style — News, film, comedy. Sustaining 
ov er WCBW. New York. 

Leo Hurwltz-dlrected. Ollbert Beldes- 
produced. Hal Sherman show, while a 
praUeworthy attempt to break the rigid 
molds into which the music ban has cast 
television, failed to register as much of 
anything because of below -par direction 
and some very hammy camera work. 
Placed in an effective night club set. 
Sherman did a few of his familiar rou- 
tines. drew a few chuckles but lost 75 per 
cent of the effectiveness of his comic 
dsnclng because of directing and Ike 
handling by A1 Kelban and Ralph War- 

Portlcularly bad were the long shots, 
most of which allowed far too much 
bead room and cut off the educated 
Sherman feet. Panning the camera down 
would bring in too much floor but bring- 
ing the camera In and then tilting it 
would have turned the trick. Most of the 
close-up* of the dancing were good, but 
on several occasions the Ike was panned 
to the top ot the comic’* body to catch 
some band or face motion but got there 
too late. And in the interim another 
eccentric leg motion was lost. In chatty 
sequences the director many times called 
for head close-ups Just In time to get a 
nice clear shot of the bock of Sherman s 
neck. The effect of a final dance rou- 
tine was dissipated by a great many cuts 
from one camera to another. The switches 
meant nothing and loet for the audience 
the fun of Sherman’s “music reading 
bit. 

Obviously, the fault lies with inade- 
quate rehearsal, but even unrahearaed 
shows have been good, provided the di- 
rector and his cameramen are - on their 
toes. A 15-mlnute program with Victor 
gorge some months back Is a good ex- 

“jlews with Tom O’Conner and » Wb 
rounded out the hour. Marty Schrader. 



Prelim Tele "Bible 
Gives 400 Outlets 
To 125 Met Areas 



WASHINGTON. Aug. 6 — FCC will eoon 
give Ita attention to television rules, reg- 
ulation* and engineering standards pro- 
posed at series of sessions last week oy 
Informal engineering conference con- 
ducted by FCC Chief Engineer George P. 
Adair. One plan provides for 'uudgnment 
of channels for 400 television stations 
Class A. B and C to 125 of the 140 metro- 
politan districts of the United States. 
Several hundred Claas D stations will be 
made avaUable to serve the remaining 
metropolitan districts and the areas out- 
side Main Stems, according to the pro- 
posals. 



B&K Vid Gen. Mgr. 
Drops Dough Job 

CHICAGO. Aug. 4. — Elmer Upton, 
comptroller of the Balaban 8s Katz the- 
ater chain and general man ager of the 
B&K television station. WBKB. Monday 
(30) resigned his poet as comptroller of 
B&K to devote more time to his duties at 



Reason for the move Is that Upton haa 
been swamped with his duo rolee. and to 
make things easier for all concerned will 
concentrate on WBKB activities. Altho 
the station says that Upton's move was 
a part of the planned expansion of the 
station’s activities, so far no new expan- 
sion plans have been announced. Untu 
more equipment Is available and until 
the navy moves lta radar school from 
space designed for video studios, little 
change Is foreseen. 

Altho he has resigned his comptroller- 
ship at B&K. Upton will still continue 
to be In charge of banking and financing 
for the theater chain. C. L. Burndahl. foe 
30 years with the Price -Waterhouse ac- 
counting and auditing firm, will take 
over as chief of the accounting depart- 
ment at B&K. 



Vidro Courses 
Many universities and technical insti- 
tutes now have or arc planning television 
courses. However, most of them deal 
only with the theoretical elde of tele 
vision end none of them P r08 £?“T 
elude practice! studio work. With the 
exception of a few extension courses at 
Columbia University. MIT. RPI V*e 

University of California, the 
of the program Is open only to under 

^Results *S d the * survey Indicate that 
many groups arc planning to aid radio 
' men y but few plans have reached fruMtcm. 
Several officials say that training today 
would be premature, many other* s*v 
that they’ll get personnel out of the 
armed forces and the colleges. Pew a 
doing any real work for the men who 



CBS First Video 

Commercial— Bulova 

NEW YORK. Aug. 4.— B^ovaWatch 
Company, biggest buyers of radio time 
signals and sponsor* of station hi reaks 
on NBC television for over * jesr. tW* 
week b ec a me the first client to sign on 
Columbia’s tele station. WCBW. with 
four 20 -second spate A we «*- 

Bulova will use films Mid fmphwlM 
style of Its watches rather than ac 
curacy pitch. 

FC&B Eyes “What’s Name?” 

wrn; YORK Aug. 6. — Ed Byron has 
auditioned Whafa My Nome? for 
Cone & Beldlng. Mltzl Oreen and Peter 
Donald had the l eads. 

EVERYTHING OPEN 

(Continued from page 5J 
such financial abUlty can be gained 
only from balsnce sheet s and lncome 
.tut aments.” "Moreover, he states, u 

Si P^MIC U to f !*■” 




mIoefsom roue hecativk . 

p- PHOTO oa L ST OUT. 

EVERYTHING pertaining to photography 
it tub of (noun* f» ranenw iNOuaimr rmr, unit 

wy opymr 

rhotocmi’apherj- 

w" “ -"-jj. - -22 

25.000 Dai LY Cap in Our Own Iabs. 
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“.CScJS K?>°ow" ■«*“<>• -« 
SSSmT? 

tlon." 

-wfSSi'as 

£fo“ S n’,‘oX Ji upoo 
aSts ot tho« F»p. ‘» 
foundations but »t a snaU s psce. 




L and other top Radio Stations use 
* this 3x5 VISUAL record of song hit; 
of over 100 publishers, plus old 
favorites. Includes lead sheets and 
lyric* Of chorus. 



Samples free. 
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Breadway 
New York 1 * 



TUNE-DEX 





